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CHARLES  T.  R(®^ 

PRESIDENT  OF  THE  UNITED  PUBLISHERS’  CORPORATION,  ORGANIZED  TO  CONTROL  TWELVE 
,  IMPORTANT  TRADE  PAPERS. 

NEWSPAPER  MEN  BARRED.  I 


TRADE  PAPER  MERGER. 

UNITED  PUBLISHERS’  CORPORA¬ 
TION  ORGANIZED  TO  CONTROL 
TWELVE  BIG  PUBLICATIONS. 

H««  K  Capital  of  $17,500,000  ana 
Will  Act  aa  a  Holding  Company — 
Ita  Propertiea  Include  Repreaenta- 
tive  Papera  in  the  Hardware  and 
Steel,  the  Dry  Gooda,  the  Auto¬ 
mobile  and  Boot  and  Shoe  Fielda. 
The  United  Publishers’  Corporation, 
with  a  capital  of  $17,500,000,  has  been 
organized  as  a  holding  company  to 
twelve  trade  publications,  the  majority 
of  which  are  printed  in  New  York. 

The  publications  include  an  iron  and 
steel  group,  represented  by  David  Will¬ 
iams  Co.,  comprising  the  Iron  .'\ge.  . 
Iron  .\ge  Hardware,  the  Metal  W'orker  ! 
and  the  Building  Age.  A  dry  goods 
group  represented  by  the  Root  Securi¬ 
ties  Co.,  which  includes  the  Dry  Goods 
Economist,  the  Dry  Goodsman,  the 
Dry  Goods  Reporter  and  the  Boot  and  I 
Shoe  Reporter;  an  automobile  group, 
represented  by  the  Class  Journal  Co.,  ; 
and  including  the  .\utomobile,  the  | 
Motor  .Age,  the  Commercial  and  the 
Blue  Book.  The  Motor  Age  is  pub¬ 
lished  in  Chicago  and  The  Boot  and 
Shoe  Reporter  in  Boston. 

It  is  said  that  the  organization  was 
brought  about  by  I.  .A.  Mekeel,  of  the 
Root  Securities  Co.,  who  has  associated 
with  him  Conde  "Nast,  of  Vogue,  House 
and  Garden  and  the  Travel  Magazine. 
These  magazines  are  not  included  in  the 
merger. 

The  directors  of  the  new  corporation 
are  1.  A.  Mekeel,  Conde  Nast,  Charles 
T.  Root,  H.  M.  Swetland,  Charles  G. 
Phillips  and  W.  H.  Taylor.  Charles  T. 
Root  is  the  president  of  the  organiza-  | 
tion.  I 


DENIES  IT  IS  PAPER  TRUST. 


President  Hastings  Admits,  However, 
Association  Curtailed  Output. 

.Arthur  C.  Hastings,  president  of  the  j 
American  Paper  and  Pulp  Association,  | 
acknowledged  before  the  Senate  Finance 
Committee  last  week  that  the  associa-  ' 
tion  had  at  different  times  advised  its 
members  to  curtail  their  production  of 
paper,  and  that  its  purpose  was  to  edu¬ 
cate  the  paper  manufacturers  of  the 
country  to  get  all  they  could  for  their 
product.  He  denied,  however,  that  any 
attempt  had  been  made  to  fix  arbitrarily 
the  price  of  paper  by  a  “gentlemen’s 
agreement”  or  otherwise. 

In  reply  to  a  query  by  Senator  Stone, 
Mr.  Hastings  acknowledged  that  he  had 
sent  out  letters  last  July  to  the  members 
of  the  association,  advising  them  to 
reduce  their  product  because  of  over¬ 
supply,  and  had  also  advised  storing  part 
of  their  product  until  supply  and  de¬ 
mand  were  more  nearly  equal. 


Publisher  Must  Serve  Sentence. 

John  A.  Feller,  publisher  of  the  Qeve- 
land  (O.)  Graphic  Sentinel,  must  serve 
three  years  in  the  penitentiary.  He  was 
convicted  in  the  Criminal  Court  last  fall 
of  having  attempted  to  blackmail  a  real 
e.state  man  in  Cleveland. 


Ohio  Senate  Excludes  Scripps-McRae 
Representatives  From  Floor. 

(Special  Correspondence.) 

Columbus,  O.,  May  31. — By  a  vote  of 
24  to  8  the  Senate  to-day  barred  from 
the  floor  of  its  chambers  all  representa¬ 
tives  of  the  Scripps-McRae  League  of 
Newspapers,  which  conducted  an  ac.ive 
campaign  to  bring  about  the  bribery  in¬ 
vestigation  in  which  six  members  of  the 
Legislature  and  a  Senate  employe  have 
already  been  indicted. 

The  resolution  affects  E.  E.  Cook, 
editor  of  the  Columbus  Citizen,  and 
N.  D.  Cochran,  editor  of  the  Toledo 
News-Bee,  both  of  whom  are  under 
arrest  for  refusing  to  testify  before  the 
Senate  Committee  which  is  charged 
with  wanting  to  whitewash  the  members 
guilty  of  bribery. 


Rural  Route  Paper  Ends  Career. 

The  sale  of  the  Four  County  Herald, 
of  Andersonville,  Ind.,  to  the  Brookville 
American  ends  the  career  of  a  news¬ 
paper  which  claimed  the  dis'.inction  of 
being  the  only  one  in  the  United  States 
printed  on  a  rural  route. 


TAKES  OVER  TOLEDO  TIMES. 


Ohio  Daily  Now  Owned  and  Con¬ 
trolled  Exclusively  by  Local  Parties. 

The  Toledo  Times  Publishing  Com¬ 
pany,  which  was  recently  incorporated 
wi.h  a  capital  stock  of  $300,000,  has 
taken  over  all  the  property  and  interests 
of  the  Toledo  Times  Company  and  the 
Toledo  Newspaper  Company  in  the  To¬ 
ledo  Times.  The  company  will  con¬ 
tinue  the  publication  of  the  Morning 
Times  daily  and  Sunday. 

The  officers  of  the  new  company  are: 
George  W.  Dun,  president;  Clarence 
Brown,  vice-president ;  R.  C.  Patterson, 
secretary  and  treasurer.  The  board  of 
directors  is  composed  of  George  W. 
Dun,  Clarence  Brown,  E.  D.  Libbey, 
William  Hardee  and  Charles  N.  O'Brien. 

Under  the  reorganization  the  Times  is 
owned  and  controlled  exclusively  by 
To'edo  men. 


Type  Firm  Incorporates. 

The  firm  of  Barnhart  Bros.  & 
Spindler  was  incorporated  last  week  at 
Trenton,  N.  J.,  with  an  authorized  capi¬ 
tal  stock  of  ^,000,000,  to  manufacture 
type  and  all  kinds  of  printers’  materials. 


NEWSPAPERS  PAY  BEST. 

ELECTRIC  UGHT  COMPANIES 
COME  TO  THAT  CONCLUSION 
AFTER  LONG  EXPERIENCE. 

Interesting  Report  Submitted  at  the 
National  Convention  Held  in  New 
York  This  Week — Two  Million 
Dollars  Annually  Spent  in  Publicity 
by  Central  Stations — Some  Inter¬ 
esting  Figures  Presented. 

The  thirty-fourth  annual  convention 
of  the  National  Electric  Light  .Associa¬ 
tion  held  in  New  York  this  week  was 
attended  by  nearly  two  thousand  mem¬ 
bers.  Owing  to  the  many  different  topics 
scheduled  for  discussion  the  days  were 
hardly  long  enough  to  take  them  all  up, 
especially  in  view  of  the  fact  that  there 
were  two  excursions,  several  theater 
parties  and  a  number  of  dinners  pro¬ 
vided  for  the  entertainment  of  the  visi¬ 
tors. 

The  one  feature  of  the  convention 
that  will  specially  interest  the  readers 
of  The  Editor  and  Publisher  was  the 
report  of  the  Committee  on  .Advertising 
and  Publicity,  of  which  C.  W.  Lee,  of 
New  York,  is  chairman,  read  at  Wed¬ 
nesday’s  session.  Copies  of  the  report, 
which,  with  sample  advertisements,  filled 
forty-four  pages,  were  distributed  among 
the  members  in  order  that  they  might 
take  them  home  and  study  it  at  their 
leisure. 

It  is  the  duty  of  this  committee  to 
study  advertising  conditions  in  the  elec¬ 
tric  lighting  field  to  find  out  what  is 
being  done  by  the  several  companies  to 
increase  business  and  to  make  sugges¬ 
tions  that  will  be  helpful.  The  follow¬ 
ing  extracts  from  the  report  are  well 
worth  reading,  because  they  indicate 
that  of  all  the  various  advertising  me¬ 
diums  used  the  newspapers  have  proved 
to  be  the  most  valuable. 

should  be  discarded. 

“The  sooner  central  stations  discard 
the  theory  that  newspaper  space  should 
only  be  used  as  a  matter  of  policy,  the 
sooner  will  definite  results  be  shown  in 
the  commercial  end  of  the  industry. 

“Your  committee  sent  out  to  a  large 
number  of  central  stations  a  data  sheet 
on  advertising.  .Al. hough  the  returns 
were  unsatisfactory  as  to  numbers,  still 
the  replies  which  were  received  con¬ 
tained  some  very  interesting  and  valu¬ 
able  information. 

“Twenty  central  stations,  serving 
cities  with  a  population  of  from  20,000 
to  .50,000,  reported  an  annual  advertis¬ 
ing  expenditure  of  $25.1.30.  This  would 
average  about  $1,500  to  a  company. 

“Of  these  twenty  companies,  seven¬ 
teen  are  using  the  new’spapers ;  eleven, 

■  special  folders ;  nine,  follow-up  letters ; 
six,  bulletins:  five,  street  cars;  three, 
billboards,  and  eleven,  electric  signs. 

“Nine  companies  report  that  they  have 
been  able  to  trace  specific  results  from 
their  advertising,  and  it  is  the  opinion 
of  eleven  that  newspapers  form  the  best 
advertising  medium. 

WHAT  REPORTS  SHOW. 

!  “Seventeen  companies,  operating  in 
'  cities  of  from  50,000  to  100,000  popula- 
I  tion,  report  an  annual  advertising  ex- 
!  penditure  of  $41,726.  This  is  an  aver- 
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age  of  approximately  $2,o00  per  com¬ 
pany.  All  of  these  companies  are  utiliz¬ 
ing  the  newspapers;  nine  send  out  spe¬ 
cial  folders;  seven  circulate  bulletins; 
five  conduct  street-car  advertising,  five 
utilize  the  follow-up  system  and  two 
billboard  space. 

“Twelve  report  that  they  consider 
newspaper  advertising  the  best  medium, 
but  only  five  seem  to  be  able  to  trace 
specific  results  from  their  advertising. 

“Three  replies  were  received  from 
central  stations  operating  in  cities  of 
from  1(K),(XK1  to  200,000  population. 
Their  annual  adverti.sing  expenditure  is 
$18,900,  making  an  average  of  $6,300. 
All  three  companies  use  the  newspapers, 
one  exclusively.  The  other  two  report 
effective  use  of  follow-up  campaigns, 
special  folders  and  billboards. 

“Fourteen  replies  were  received  from 
central  stations  operating  in  cities  of 
over  200,000  population.  The  annual  ad¬ 
vertising  expenditure  as  reported  from 
these  cities  is  given  as  $443,292,  an  aver¬ 
age  expenditure  of  $31,660.  All  of  these 
central  stations  rely  upon  newspapers  as 
the  basis  of  their  advertising,  and  natu¬ 
rally  they  use  all  other  forms  of  adver¬ 
tising  in  a  definite  manner  and  are 
thereby  able  to  show  results. 

“These  replies  would  indicate  that 
over  $2,000,00(1  is  being  expended  annu¬ 
ally  for  central  station  advertising. 

“Distinctive  results  have  been  secured 
by  the  electric  division  of  the  Consoli¬ 
dated  Gas.  Electric  Light  and  Power 
Company  of  Baltimore  through  the  me¬ 
dium  of  a  constructive  advertising  cam¬ 
paign,  conducted  in  harmony  with  a 
thoroughly  organized  commercial  de¬ 
partment. 

DIFFERENT  MEDI.V  EMPLOYED. 

“Newspaper  advertising  has  been  made 
the  basis  of  this  campaign,  with  a  uni¬ 
form  space  of  30  inches  display  used 
once  a  week  in  all  of  the  Baltimore 
newspapers.  This  copy  was  primarily 
prepared  with  the  ‘big  idea’  back  of  the 
advertising,  and  the  public  were  told  how 
the  company  was  working  in  harmony 
with  the  commercial  bodies  for  a 
‘Greater  Baltimore.’  Illuminated  bill¬ 
boards  and  street  cars  were  used  for  a 
house-wiring  proposition,  and  specific 
follow-up  campaigns  were  directed  to 
live  prospects  for  power,  tungstoliers, 
signs  and  electric  vehicles.  Definite  re- 
sul;s  have  been  traced  to  this  adver¬ 
tising.  and  the  commercial  department 
has  been  kept  busy  following  up  the 
prospects  turned  over  by  the  advertising 
department. 

“  ‘Brighter  BrookU-n’  has  been  the 
slogan  of  the  Edison  Electric  Illuminat¬ 
ing  Conipany  for  the  past  few  months, 
and  the  follow-up  system  of  advertising 
has  proved  most  effective  in  producing 
results.  Beginning  the  latter  part  of 
November.  1910,  this  company  started 
to  advertise  decorative  street  lamp-post 
lighting  with  phenomenal  results.  The 
small  monthly  bulletin,  with  an  issue  of 
■25,000,  continues  to  be  one  of  the  ad- 
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vertising  features  of  this  company,  and 
they  expend  $10,000  annually  in  the 
New  York  elecirical  show. 

“During  the  past  year  a  number  of 
the  well-known  central  station  syndicates 
have  developed  a  central  advertising 
bureau  for  the  purpose  of  handling  the 
advertising  and  publicity  for  their  vari¬ 
ous  properties. 

CENTR.\L  BURE.VU  WORK. 

“It  has  been  demonstrated  that,  while 
this  work  can  be  done  better  from  a 
central  bureau,  the  best  results  are  not 
obtained  through  syndicating  copy  for 
all  of  the  properties,  and  that  it  is 
necessary  for  all  copy  to  be  carefully 
localized  in  order  to  produce  results. 
.\mong  these  .syndicates  may  be  men¬ 
tioned  the  following:  H.  M.  Byllesby 
&  Co.,  Chicago;  North  Shore  Electric 
Company,  Chicago,  and  C.  H.  Tenney  & 
Co.,  Boston. 

“The  North  Shore  Electric  Company, 
serving  seventy-two  municipalities  in 
he  suburbs  of  Chicago,  ■wdth  a  popula¬ 
tion  of  2‘2.5,tM)fl,  is  securing  the  best 
results  from  the  follow-up  campaigns, 
owing  to  the  fact  that  in  all  this  terri¬ 
tory  there  are  only  two  daily  newspapers. 
However,  all  of  the  weekly  newspapers 
are  used  for  regular  advertising  pur¬ 
poses. 

“In  this  connection  your  committee 
takes  pleasure  in  submitting  a  report  of 
definite  results  secured  through  adver¬ 
tising,  prepared  by  W.  H.  Hodge,  pub¬ 
licity  manager  of  H.  M.  Byllesby  &  Co., 
of  Chicago,  which  operates  public  utili¬ 
ties  in  thirty-five  urban  centers,  from 
which  eighty-three  separate  municipali¬ 
ties  are  served,  in  which  he  says : 

“  ‘In  our  opinion,  the  backbone  of  central 
station  advertising  must  consist  of  the  intelli¬ 
gent  use  of  newspaper  space  in  all  cities  that 
have  a  daily  press.  The  other  forms  and  media 
are  supplementary.  There  are  several  reasons 
for  this  conclusion,  by  no  means  the  least 
being  the  elements  of  relative  cost.  We  are 
firm  believers  in  what  Samuel  Insull  calls  “the 
regular,  persistent  use  of  newspa|>er  space,  filled 
with  copy  carefully  and  intelligently  prejiared.” 
Our  advertising  arrangements  and  plans  are 
made  on  a  yearly  basis,  the  local  properties,  as 
a  rule,  making  definite  contracts  with  the  pub¬ 
lishers.  The  size  of  the  ads  (usually  about 
thirty  inches),  the  days  of  the  week  in  which 
they  are  to  appear  in  each  newspaper,  the  fre¬ 
quency  of  changing  copy — all  are  fixed  on  a 
specific  schedule,  which  is  maintained  straight 
through  the  year,  and  varied  only  by  the  use  of 
larger  spare  for  some  special  purpose.  We 
know  before  we  start,  within  a  few  dollars, 
what  our  newspaper  advertising  will  cost  us 
for  the  year,  and  the  amount  becomes  a  fixed 
expense  for  that  year  in  an  operating  sense.’ 

HOW  I'k-BLICITY  HELPS. 

“The  past  year  has  lieen  marked  by 
a  pronounced  growth  of  pro-publicity 
sentiment,  not  only  on  the  part  of  cen¬ 
tral  station  managers  themselves,  but 
also  among  the  controlling  interests  in 
large  syndicates.  Indeed,  it  is  most 
uncommon  to-day  to  hear  a  member  of 
the  electric  fraternity  question  the  value 
of  publicity  in  remedying  the  evils  re¬ 
sulting  from  the  hostile  local  sentiment 
with  which  public  utility  companies  are 
so  frequently  confronted.  This  is  espe¬ 
cially  significant  liecause  of  the  fact 
that  it  is  only  within  recent  years  that 
publicity  has  been  resorted  to  as  an 
antidote  for  public  clamor  and  as  a 
means  of  securing  justice  in  rate,  fran¬ 
chise  and  similar  controversies. 

“Previously  it  was  believed  that  the 
less  the  public  knew  about  the  operation 
of  utilities  the  better  it  was  for  all  con¬ 
cerned.  it  leing  assumed,  probably,  that 
the  nature  of  these  industries  precluded 
the  possibil'ty  of  educating  the  layman 
to  a  point  where  he  could  grasp  the 
problem  of  their  operation.  This  theory, 
however,  has  l)een  completely  discredited 
by  the  re.sults  obtained  by  means  of  pub¬ 
licity.’’ 


Editors  of  many  southern  newspapers 
and  other  publications  have  been  invited 
to  attend  the  Mississippi  State-Wide 
Immigration  Convention,  which  will  be 
held  at  Gulfport.  Miss.,  June  23  and  24. 


HUNTING  FOR  A  PLOT 

SENATE  FINANCE  COMMITTEE 
DISCOVER  AN  ALLIANCE  TO 
DEFEAT  RECIPROCITY  BILL. 

Paper,  Lumber,  Woolen  and  Other 
Interests  Engage  Publicity  Firm  to 
Fight  the  Measure  in  Congress — 
Members  of  the  American  News¬ 
paper  Publishers’  Association  to 
Be  Interrogated  on  Monday. 

.\n  alliance  to  defeat  the  reciprocity 
measure  was  uncovered  by  the  Senate 
Committee  on  Finance  Wednesday  when 
.Mien  &  Graham,  of  No.  11  William 
street.  New  York,  testifyirtg  before  that 
body,  admitted  that  they  were  practi¬ 
cally  in  charge  of  the  campaign  against 
the  bill  as  representatives  of  the  Grange 
in  the  East.  I:  was  also  disclosed  that 
they  had  been  offered  money  for  the 
light  by  the  paper,  lumber  xmd  woolen 
interests. 

The  firm  of  .Mien  &  Gr.iham  have  in 
the  past  been  prominently  identified 
with  campaigns  for  good  roads  and  de¬ 
natured  alcohol.  In  both  of  these  cam¬ 
paigns  they  acted  with  the  Grange,  and 
also  received  contributions  from  manu¬ 
facturers,  including  automobile  and  car¬ 
riage  makers.  ' 

The  fact  that  the  number  of  members 
of  the  Grange  opposed  to  reciprocity  is 
much  smaller  than  the  million  said  to 
be  against  it  was  brought  out  by  Sena¬ 
tor  Stone  of  Missouri.  It  was  admitted 
that  the  membership  was  much  below 
the  million  mark,  and  includes  a  large 
proportion  of  women  and  children. 

ON  THE  GRILL  ON  MONDAY. 

The  developments  of  the  day  created 
such  interest  that  Senators  Gallinger 
and  Bailey  obtained  the  adoption  of  a 
resolution  to  examine  the  members  of 
the  .\merican  Newspaper  Publishers’ 
.\ssociation  on  Monday.  The  publishers 
will  be  interrogated  as  to  what  they 
have  done  to  further  reciproci.y. 

N.  J.  Bachelder,  former  Governor  of 
New  Hampshire,  and  master  of  the 
Grange,  was  the  first  to  take  the  stand. 
He  said  that  when  the  reciprocity  agree¬ 
ment  was  announced  he  had  called  the 
committee  toge.her  and  they  had  met 
.\llen  and  Graham  in  New  York,  and 
with  their  aid  petitions  and  other  litera¬ 
ture  were  prepared  and  sent  out. 

“I  believe,’’  said  Mr.  Bachelder.  “that 
the  summoning  of  .\llen  and  Graham 
has  been  instigated  by  the  newspapers 
for  the  sole  purpose  of  trying  to  dis¬ 
credit  the  National  Grange  and  its  rep¬ 
resentatives  who  appeared  before.  I 
want  to  make  a  most  explicit  denial  of 
charges  that  the  farmers’  movement 
against  reciprocity  was  instigated  by 
what  is  called  Wall  Street  influence. 
If  Wall  Street  has  used  any  influence 
in  this  matter  it  has  been  in  favor  of 
reciprocity,  for  I  find  that  petitions  urg¬ 
ing  the  adoption  of  the  agreement  have 
been  sent  to  Congress  by  the  New  York 
Stock  Exchange,  the  Chamber  of  Com¬ 
merce,  the  Produce  Exchange  and  the 
Board  of  Trade,  representing  all  the 
great  financial  and  commercial  interests 
there.’’ 

.NATIONAL  GRANGE  ACTUT. 

Mr.  .-Mien,  on  taking  the  stand,  admit¬ 
ted  to  Senator  Stone  that  several  manu¬ 
facturers  had  come  to  him  in  connection 
with  the  reciprocity  campaign. 

“I  suggested  that  they  ought  to  con¬ 
tribute,”  he  said.  “I  said  it  was  a  pretty 
hard  fight,  and  it  was  not  right  the 
entire  expenses  should  be  borne  by  the 
National  Grange.  L^p  to  the  present  we 
have  received  nothing  except  from  One 


manufacturer,  whose  name  I  cannot 
give.” 

“Do  you  mean  to  say  that  a  manu¬ 
facturer  contributed  some  money  to  the 
National  Grange?” 

“No;  he  approached  N.  J.  Bachelder 
and  asked  if  it  would  be  in  harmony 
with  the  Grange  to  make  a  subscription, 
and  Mr.  Bachelder  told  him  that  it 
would  be.” 

Allen  also  declared  that  several  other 
manufacturers  had  offered  to  contribute 
and  he  told  them  he  would  be  very  glad 
if  they  would.  He  said  he  had  met 
these  men  in  Washington  in  connection 
with  the  reciprocity  fight.  One  of  them 
was  Leonard  Bronson,  of  Chicago,  man¬ 
ager  of  the  National  Lumber  Manufac¬ 
turers’  Association,  who  introduced 
himself  and  offered  to  contribute. 
Others  whom  he  said  offered  help  were 
.\rthur  C.  Hastings,  president  of  the 
.\merican  Paper  and  Pulp  Association, 
and  Chester  W.  Lyman,  of  the  Interna¬ 
tional  Paper  Company. 


SENATOR  ATTACKS  BRISBANE. 


Grady,  Angered  by  Editorial,  Bitter¬ 
ly  Arraigns  Editor  of  Journal. 

S  ate  Senator  Thomas  F.  Grady,  of 
New  York,  took  occasion  in  the  Senate 
on  Wednesday  to  bitterly  arraign  .\rthur 
Brisbane,  editor  of  the  New  York  Even¬ 
ing  Jounial.  The  reason  for  his  attack 
was  an  editorial  which  recently  appeared 
in  the  Evening  Journal  in  which  Bris¬ 
bane  referred  to  Grady  as  a  drunkard 
and  a  grafter.  Grady  declared  that 
’“Brisbane  sold  his  pen  to  the  highest 
bidder.” 

“Surrounded  by  luxurj-  and  comforts,” 
said  Grady,  “he  sits  there  and  makes  it 
his  one  work  to  preach  the  gospel  of 
discontent  to  men  who  work  with  their 
hands.” 

NEW  PAPER-MILLS. 

The  Garden  City  Paper  Mills  has 
been  incorporated  in  St.  Catherines,  Ont., 
with  a  capitalization  of  $100,lKK). 


The  .Aster  Paper  Company,  of  Skane- 
ateles,  N.  Y.,  filed  papers  of  incorpora¬ 
tion  last  week.  The  capitalization  is 
$.50,iX>0.  The  company  will  buy,  manu¬ 
facture,  sell  and  deal  in  paper  and  paper 
pulp. 


Harry  E.  Talbott  and  George  H. 
Mead,  both  of  Dayton,  O.,  have  organ¬ 
ized  the  New  Lake  Superior  Paper  Com¬ 
pany,  a  Canadian  concern  with  a  capital¬ 
ization  of  $8,(X)0,{mX).  The  company 
takes  over  a  number  of  properties  near 
the  Canadian  Soo,  including  l,66o,0()0 
acres  of  pulp  wood  land. 


Newspaner  men  of  San  Francisco, 
Oakland  and  neighboring  cities  and 
towns  were  the  guests  of  the  Santa  Fe 
Railway  Co.  recently  aboard  the  new 
ferryboat  San  Pedro. 


Coronation  Souvenir 

The  New  York  Times,  Sunday,  June 
11th,  will  present  a  special  pictorial 
supplement  of  incidents  illustrating 
events  in  the  forthcoming  Coronation 
of  King  George  the  Fifth. 

The  Summer  Book  Number  of  The 
New  York  Times  accompanying  that 
issue  will  contain  brief  descriptions  of 
One  Hundred  Summer  Books,  repre¬ 
senting  all  departments  of  seasonable 
literature. 
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EDITORS  FIGHTING  BILL. 


A*k  GoTernor  Not  to  Sign  Measure 
Passed  by  Illinois  Senate. 

The  Illinois  Daily  Newspaper  Asso¬ 
ciation,  in  session  at  Chicago  this  week, 
unanimously  adopted  resolutions  pro¬ 
testing  against  the  Church  bill,  which 
prohibits  newspapers  from  reporting  de¬ 
tails  of  crime  under  penalty  of  a  line 
and  imprisonment  in  jail. 

The  folowing  telegram  was  sent  to 
Governor  Deneen; 

“The  Illinois  Daily  Newspaper  Asso¬ 
ciation,  composed  of  forty-six  leading 
State  papers  outside  of  Chicago,  and 
having  a  combined  daily  circulation  of 
250,000,  in  convention  assembled  to-day 
adopted  a  resolution  by  unanimous  vote 
protesting  against  the  Church  bill  to  pro¬ 
hibit  publication  of  details  of  crime,  or 
attemtped  crime,  and  asking  you  to  veto 
same. 

“Under  this  measure  a  publisher 
could  be  put  in  jail  if  he  printed  particu¬ 
lars  of  attempted  assassination  of  a 
President,  manifestly  a  legitimate  news 
story.  Nothing  but  mere  mention  of 
the  Times  explosion  in  Los  Angeles 
would  be  possible.  As  crime  has  been 
charged  in  the  Lorimer  Senatorial  elec¬ 
tion,  newspapers  would  be  gagged  on 
that  subject. 

“Your  veto  on  this  measure  will  be 
gratefully  appreciated  by  this  associa¬ 
tion.” 

To  the  telegram  was  signed  the  names 
of  forty-six  newspapers.  A  committee 
was  appointed  to  visit  the  Governor. 

Press  agents  have  incurred  the  dis¬ 
pleasure  of  the  association  and  a  reso¬ 
lution  was  adopted  pledging  its  mem¬ 
bers  “to  refuse  to  print  free  of  cost 
any  matter  carrying  an  advertisement 
such  as  press  agent  stories,  cards  from 
professional  people  termed  ‘news  items’ 
and  similar  notices  misleading  in  char¬ 
acter.” 

“Dentists,  doctors  and  other  profes¬ 
sional  people  send  what  they  allege  to 
be  ‘news  items,’  but  which  are  pure  ad¬ 
vertising,  and  when  asked  to  advertise 
they  say  it  is  unethical,”  said  State 
Senator  Thomas  Rees,  of  Springfield, 
publisher  of  the  Illinois  State  Regis¬ 
ter.  “It  must  stop.” 

A  committee  was  appointed  to  ask 
the  United  States  Attorney-General  to 
fix  a  date  when  the  law  requiring 
newspapers  to  supply  the  Postoffice  De¬ 
partment  with  lists  of  paid-up  subscrib¬ 
ers  shall  be  impartially  enforced. 

(Etiming  BidrmtsiTL 

MILWAUKEE’S  LEADING 
HOME  PAPER 

Hai  tkt  UrfMt  HOME  CireilatioB  of  any 
Milwaakt*  Nawtpaptr.  Iti  advcrtlMri  tall 
ai  tkty  caa  tract  akaolatc,  direct  rccaltc. 
Aik  any  of  tkt  Itadiag  aitrckaBti  in  Mil- 
waaktt,  and  tkty  will  tail  yon  “It  it  tkt 
BEST  paper  ia  Miiwaaket,  and  wt  iptnd 
more  money  witk  tkam  for  advertiiinf 
tkaa  witk  any  otktr  paper.” 

If  yea  only  lattad  to  ait  "oat”  paper 
in  Miiwaaket,  tke  Eveninf  Wiicoaiin  it 
the  one  to  eolect. 


Riaid  oxominatioii  of  circulation  com- 
platad  br  tha  Aatociation  of  Amor  lean 
AdTortUore.  Oct.  3.  1910. 


JOHN  W.  CAHPSIE.  Bailacti  Maaaccr 
Cbai.  H.  Eddt,  Foreign  RepresentatiTC. 
New  York  Office,  1  Madison  Avenue. 
Chicago  Office,  160  Michigan  Avenue 
(Robert  J.  Virtue,  Manager). 


DOING  THE  RIGHT  THING 

Q  Experience  counts  in  any  line  of  human  endeavor. 
The  wise  man  profits  by  the  work  of  others;  the  fool¬ 
ish  man  pays  the  price  of  his  ignorance. 

<I  If  your  child  is  sick  you  send  for  an  experienced 
physician — the  best  one  you  can  secure.  You  cer¬ 
tainly  would  not  call  in  a  medical  student  or  anyone 
else  who  had  not  had  thorough  practice  in  the  disease 
from  which  it  is  suffering. 

(|  In  carrying  on  an  important  national  advertising 
campaign  the  most  important  thing — more  impor¬ 
tant  even  than  the  character  of  the  copy,  is  the  selec¬ 
tion  of  the  mediums  through  which  your  appeal  for 
business  is  to  be  made. 

Q  As  there  are  2,400  newspapers  in  the  United 
States,  how  are  you  to  discover  among  them  all 
those  that  will  give  you  the  best  results?  Obviously 
it  will  be  necessary  to  seek  the  advice  of  someone 
who  is  acquainted  with  them  and  from  long  experi¬ 
ence  can  select  those  best  adapted  to  your  purpose. 

<I  We  are  the  advertising  representatives  of  leading 
newspapers  in  different  parts  of  the  country.  It  is 
our  business  to  know  their  value  for  advertisers  and 
our  privilege  to  tell  you  about  them.  Whether  you 
place  business  for  your  own  firm  or  handle  advertis¬ 
ing  for  others  we  can  help  you  if  you  will  only  give 
us  the  chance.  Why  not  see  us  or  write  us  at  once 
about  your  problem? 

HAND,  KNOX  &  CO. 

NEW  YORK  CHICAGO  ATLANTA 


ADJUST  NEW  ASSESSMENT. 


Executive  Committee  of  A.  P.  Make* 
Revicion  According  to  Centus 

A  meeting  of  the  executive  commit¬ 
tee  of  the  Associated  Press  was  held 
in  New  York  last  week.  The  meeting 
was  called  for  the  purpose  of  discuss¬ 
ing  the  adjustment  of  the  new  assess¬ 
ments  of  the  various  members  of  the 
association.  The  assessments  are 
largely  based  on  the  population  of  the 
various  cities,  and  are  readjusted  fol¬ 
lowing  the  census  report  every  ten 
years. 

There  was  present  at  the  meeting. 
President  Frank  E.  Noyes,  of  the 
Washington  Star;  Charles  Hopkins 
Clark,  of  the  Hartford  Courant;  W.  L. 
McLean,  of  the  Philadelphia  Bulletin; 
Adolph  S.  Ochs,  of  the  New  York 
Times,  and  general  manager  Melville 
E.  Stone. 


The  Morgan  City  (La.)  Democrat,  a 
weekly,  will  make  its  appearance  June 
24.  It  will  be  published  by  the 
Schriever-Gray  Co, 


OBITUARY. 

Mrs.  Emma  L.  Skinner,  society  editor 
of  the  .\lbany  (N.  Y.)  Evening  Jour¬ 
nal  for  several  years,  died  in  the  Albany 
Hospital  last  week,  following  an  opera¬ 
tion  for  appendicitis. 


James  Tily,  for  many  years  advertis¬ 
ing  manager  of  the  Philadelphia  Times, 
and  later  with  the  North  American,  died 
at  his  home  in  Philadelphia  Sunday 
evening.  He  w’as  sixty-nine  years  old, 
and  was  born  in  Farnham,  England. 


Frank  Foster  Reynolds,  publisher  of 
the  Odd  Fellows  Talisman,  died  at  his 
home  in  Indianapolis  last  week  of  myo¬ 
carditis.  He  was  fifty-two  years  old. 


Worcester  witk  Johnstown  Journal. 

F.  W’.  Worcester  has  been  appointed 
general  manager  of  the  Johnstown 
(Pa.)  Journal,  and  will  assume  charge 
about  June  1.  Mr.  Worcester  is  widely 
known  in  the  newspaper  field,  and  at  va¬ 
rious  times  has  been  connected  with  pa¬ 
pers  in  Spokane,  Tacoma,  Los  Angeles, 
San  Francisco  and  Mexico  City. 


SOUTHERN  PUBUSHERS. 


Executive  Committee  Invite*  Promi¬ 
nent  Speakers  to  Address  June 

Men  of  national  prominence  in  ad¬ 
vertising,  journalistic  and  political  fields 
will  speak  at  the  annual  meeting  of  the 
Southern  Newspaper  Publishers’  Asso¬ 
ciation,  to  be  held  in  Louisville,  June  13 
and  14,  according  to  the  program  pre¬ 
pared  by  the  executive  committee  of 
the  association,  in  session  at  Nashville 
recently. 

The  following  have  been  invited  to 
address  the  convention ;  Woodrow  Wil¬ 
son,  Governor  of  New  Jersey;  Con¬ 
gressman  Oscar  W.  Underwood,  of  Ala¬ 
bama,  chairman  of  the  Ways  and  Means 
Committee  of  the  Lower  House  of  Con- 
gress;  John  Lee  Mahin,  executive  head 
of  the  Mahin  Advertising  Co.,  Chicago; 
W.  C.  Freeman,  advertising  manager  of 
the  New  York  Mail;  S.  Wilbur  Corman, 
head  of  the  promotion  department  of 
N.  W.  Ayer  &  Sons,  Philadelphia,  and 
Col.  Henry  Watterson,  of  the  Louisville 
Courier-Journal. 

Members  of  the  executive  co.nniittee 
present  at  the  Nashville  meeting  in¬ 
cluded  :  Victor  H.  Hanson,  Birmingham 
News;  R.  W.  Brown,  Louisville  Times; 
W.  M.  Clements,  Memphis  News  Scimi¬ 
tar;  A.  F.  Sanford,  Journal  and  Tri¬ 
bune,  Knoxville ;  C.  B.  Johnson,  Knox¬ 
ville  Sentinel  and  Chattanooga  News, 
and  Edgar  M,  Foster,  Nashville  Banner. 


An  Exclusive  Chv.rch. 

An  old  darky  wanted  to  join  a  fash¬ 
ionable  city  church,  and  the  minister, 
knowing  it  was  hardly  the  thing  to  do 
and  not  wanting  to  hurt  his  feelings, 
told  him  to  go  home  and  pray  over  it. 
In  a  few  days  the  darky  came  back. 

“Well,  what  do  you  think  of  it  by  this 
time?”  asked  the  preacher. 

“Well,  sah,”  replied  the  colored  man, 
“Ah  prayed  an’  prayed,  an’  dc  good 
Lawd  he  says  to  me,  ‘Rastus,  ah 
wouldn’t  bodder  mah  haid  about  dat  no 
mo’.  Ah’ve  been  trying  to  get  into  dat 
chu’ch  mahse’f  fo’  de  las’  twenty  yeahs 
and  Ah  done  had  no  luck.” — National 
Monthly. 

The  Phoenix  (Aru.)  Gazette,  an  af¬ 
ternoon  newspaper,  now  issues  two  edi¬ 
tions  a  day,  one  at  2  p.  m.  and  the  other 
at  4  p.  m.  For  a  city  the  size  of  Phoe¬ 
nix,  15,000  population,  this  is  somewhat 
unusual.  The  innovation  has  increased 
sales  and  is  much  appreciated  by  down¬ 
town  business  people. 


How  the  Big  Stores  of  PiuladelplDR 
Sell  Things  to  Germans 

It's  interesting  to  know  that  the  great 
department  stores  of  Wanamaker,  Gim- 
hel  Bros.,  Strawbridge  &  Oothier,  Snel- 
lenburg’s  and  Lit  Bros,  use  over  two 
million  lines  a  year  to  tell  their  mer¬ 
chandise  stories  in  the 

German  Gazette 

The  Leading  German  paper  in  a  city 
with  80,000  German  homes.  This  paper 
carries  the  advertising  of  all  the  pro¬ 
gressive  houses.  The  , 

Evofaig  DeaMcrat 
Saaday  GaxeNe  Weekly  Gaaette 

Also  reach  certain  exclusive  fields  and  , 
prove  their  value  to  the  advertiser.  The  t 
German  Gaaette  stands  second  among 
the  morning  newspapers  of  Philadelphia.  • 
The  following  table  shows  the  volume 
of  displav  advertising  printed  in  each  of  I 
the  Philadelphia  morning  newspapers . 
from  March  1  to  March  81.  1S11;  I 

First  Newspaper .  404,496  Lineal' 

GAZETTB  . 882.119  “  ! 

Third  Newspaper .  848,740  ** 

Fourth  Newspaper .  889.806  ** 

Fifth  Newspaper .  187.790  “  • 

5ixth  Newspaper .  886.960  “ 

The  Germaii  Gazette  PibUing  Co. 

PHILADELPHIA 
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NEWSPAPER  IDEALS. 


PHIUP  R.  DILLON  CONTENDS 
THAT  THEY  ARE  HIGHER 
THAN  EVER  BEFORE. 


Yellow  JournalUm  Not  a  Product  of 
Our  Time* — Ha*  Been  Practiced 
from  the  Beginning — Editors  Will* 
istm  Cullen  Bryamt  of  the  Evening 
Post  and  W.  L.  Stone,  of  the  Jour¬ 
nal  of  Commerce,  Once  Engaged  in 
*  a  Fist  Fight. 

Philip  R.  Dillon,  for  several  years 
assistant  editor  of  The  Editor  and 
Publisher,  delivered  an  interesting  lec¬ 
ture  on  “The  EUhics  of  Journalism,” 
before  the  congregation  of  the  Temple 
Beth  Sholom,  Bensonhurst,  Brooklyn, 
op  Sunday  evening.  Mr.  Dillon  said  in 
part: 

'“To-day  there  are  hundreds  of  thou¬ 
sands  of  people,  plain  citizens,  slow  to 
doubt,  who  doubt  the  newspapers  and 
speak  out  their  minds  with  sharp  impa¬ 
tience.  It  is  a  common  thing  to  hear 
even  a  working-man  say:  ‘You  can’t  be¬ 
lieve  what  you  read  in  the  papers.’ 
“Does  this  prove  that  the  newspapers 
■  are  worse  than  they  used  to  be — more 
unreliable  than  in  past  generations? 
Not  at  all!  As  a  newspaper  man  my¬ 
self- I  gladly  welcome  all  this  sharp 
criticism,  this  demand  for  ‘reform’  of 
the  newspapers,  because  it  shows  that 
our  people  are  moving  onward  and  up¬ 
ward  and  grow  more  and  more  capable 
of  estimating  the  truth  and  value  of 
newspapers,  as  they  grow  better  able 
to  estimate  the  value  of  all  instruments 
pf  government  and  prog-ress. 

“Now,  I  hold  that  newspapers  are  bet¬ 
ter  to-day  than  at  any  time  in  all  his¬ 
tory  since  the  beginning  of  printing; 
and  I  mean  everything  that  the  word 
‘better’  signifies  according  to  the  dic¬ 
tionaries.  The  ‘conservative’  newspapers 
are  better  and  the  ‘yellow’  newspapers 
are  better. 

THE  YELLOW  NEWSPAPER. 

“And  right  here  let  me  recall  to  you 
the  important  fact  that  the  so-called  ‘yel¬ 
low’  newspaper  is  not  at  all  a  product 
of  our  times;  almost  from  the  begin¬ 
ning  of  journalism  there  have  been 
newspapers  which  the  public,  or  rather 
those  who  assume  to  write  or  speak  the 
opinion  of  the  public,  classed  under 
some  contemptuous  title  which  carried 
the  same  idea  or  (^loquy  as  the  epithet 
‘yellow’  in  these  days.  They  had  such 
papers  as  far  back  as  the  days  when 
Addison  and  Steele  were  getting  out  the 
Spectator,  and,  coming  back  to  our  own 
New  York,  I  suppose  that  no  newspaper 
^  publisher  in  this  city  was  ever  so  bitterly 
^  denounced  by  the  conservative  or  so- 
j  cially  aristocratic  element  as  the  elder 
James  Gordon  Bennet  in  the  decade  be¬ 
tween  1835  and  1845,  because  of  the  ‘yel- 
'  lowness’  of  the  New  York  Herald. 

“In  those  good  (^d  days,  which  so 
many  of  our  conservative  critics  are 
'  fond  of  recalling  in  shining  generali- 


Are  you  using  sn  up-to-<late  service  of 

NEWS  PHOTOGRAPHS 

We  can  serve  you  more  promptly,  and 
with  a  wider  range  of  subjects,  than  any 
other  service.  We  cover,  op  to  the  minute. 

(^neral  News,  Sports, 
For  eign— Eveiytliing 

that  is  worth  illustrating,  either  in  news¬ 
paper  or  magazine.  For  particulars  and 
samples  write  to 

*  btematioiial  News  Service 

'  >00  William  Sl,  New  Yoric  City. 

‘ '  —  (Please  mention  this  paper.) 


zations,  the  profession  of  journalism  was 
not  the  dignified  and  respectable  calling 
that  our  modern  ‘high  brow’  critics 
would  have  you  believe.  1  suppose  you 
will  admit  that  the  New  York  Evening 
Post  is  one  of  the  most  dignified  and 
•respectable  newspapers  in  the  whole 
world;  and  the  New  York  Journal  of 
Commerce  has  been  a  dignified  and  con¬ 
servative  paper  for  about  a  hundred 
years.  Yet  some  of  you  would  be 
shocked,  and  others  would  smile,  to  read 
in  the  annals  of  the  year  1831,  and  the 
twentieth  day  of  April,  how  Editor 
William  Cullen  Bryant  of  the  Evening 
Post,  and  Editor  W.  L.  Stone  of  the 
Journal  of  Commerce  were  engaged 
in  a  fist  fight  in  the  public  street,  in 
Broadway  at  City  Hall  Park,  while  a 
big  mob  looked  on  and  enjoyed  the 
scrap. 

MAYOR  HONE  ROASTED  THE  PRESS, 

‘‘There  was  a  mayor  of  New  York 
about  that  time  named  Philip  Hone. 
He  was  a  cultured  man,  leader  of  soci¬ 
ety,  and  altogether  a  gentleman — as  the 
word  was  then  accepted.  But  our  good 
Mayor  Gaynor,  in  all  his  wrath,  never 
anathematized  the  newspapers — all  of 
them,  the  conservative  and  the  yellow — 
as  did  good  Mayor  Hone  in  the  good 
old  days.  He  said  they  were  full  of 
lies. 

“So  let  us  not  attach  undue  signifi¬ 
cance  to  epithetic  names  flung  at  any 
race  or  class  of  people  or  kind  of  news¬ 
paper,  in  the  prejudice  of  the  day. 
There  was  a  time  when  the  title  Chris¬ 
tian  was  ignominious.  The  ancestors 
of  the  proud  Bostonians  were  much 
scorned  as  ‘Roundheads.’  A  little  while 
ago  Irish  and  Dutch  were  not  thought 
fit  to  go  through  the  front  doors  of 
American  society.  And  what  of  the 
Jews?  After  centuries  of  persecution, 
when  no  epithet  was  too  bad  to  be  flung 
at  them,  they  have  come  into  their  heri¬ 
tage,  and  the  stupidly  proud  ones  who 
hated  them  are  now  glad  enough  to  ac¬ 
cept  their  authority  in  matters  of  liter¬ 
ature,  art,  government  and  finance,  and 
are  admitting  them  as  equals  in  society. 
So  it  will  be  with  the  despised  ‘Dago’; 
another  generation  will  recognize  to  the 
fullest  the  power  and  value  of  the  Italian 
race  in  this  country.  And  so  it  is  and 
will  be  with  the  ‘yellow’  newspaper. 
The  ‘yellow’  sheet  of  this  year  may  be 
the  trusted  authority  of  next  year. 

SEEKING  THE  IDEAL. 

“I  have  greater  faith  in  the  abiding 
and  progressive  honesty  of  the  news¬ 
paper  men  of  this  nation,  in  the  con¬ 
tinuance  of  their  striving  for  ideals, 
than  1  have  in  the  continuance  of  the 
Constitution  of  the  United  States.  I 
cannot  even  conceive  that  the  profes¬ 
sion  will  go  backward  and  downward. 
The  work  of  the  newspaper  man  is 
fundamentally  idealistic.  The  profes¬ 
sion  is  like  a  great  body  of  water  which 
purifies  itself  by  natural  chemical  action; 
impurities  may  be  thrown  into  it,  but 
these  will  be  destroyed  or  cast  upon 
the  shore  like  flotsam. 

“If  this  striving  for  ideals  be  virtue, 
we  take  no  credit  for  it.  The  virtue 
of  the  newspaper  man  is  commonplace; 
it  is  a  habit ;  it  is  like  that  of  the 
preacher.  The  newspaper  man  is  en¬ 
gaged  in  the  daily  work  of  uncovering 
hyprocrisy.  Can  he  be  a  successful 
hypocrite  himself?  Don’t  you  know  that 
the  hardest  task  in  all  this  world  is  the 
task  of  trying  to  be  a  successful  hypo¬ 
crite? 

TE.\CHERS  OF  MORALITY, 
j  “Of  course  I  don’t  mean  that  we  news- 
I  paper  men  have  any  right  to  swell  up 
proudly  and  look  upon  ourselves  as  the 
official  guardians  of  morality  and  ideal¬ 
ism — a  business  which  once  belonged  ex¬ 
clusively  to  the  preachers.  It  is  indeed 


true  that  men  of  other  professions — the 
lawyers,  the  doctors,  the  military  men, 
even  the  politicians  all  start  with  ideals. 
But  perhaps  you  will  recall  what  a 
great  Jew,  Lord  Beaconsfield,  once  said 
about  the  legal  profession. 

“  ‘A  lawyer,’  said  he,  ‘first  tries  to  get 
on,  then  to  get  honor,  and  then  to  get 
honest.’  And  he  might  have  said  that 
of  the  average  man  of  the  other  pro¬ 
fessions,  for  success  in  these  other  pro¬ 
fessions — always  excepting  the  ministry 
of  religion,  is  a  word  that  is  used  al¬ 
most  always  in  its  material  and  wordly 
sense.  So  I  say  that  men  of  these  other 
professions  start  with  ideals,  but  in  the 
strife  for  success  there  is  always  fear¬ 
ful  temptation  to  abandon  ideals. 

“The  newspaper  man  is  comparatively 
exempt  from  the  temptation  to  abandon 
ideals,  for  ideals  constitute  the  bulk  of 
his  stock  in  business.  When  he  aban¬ 
dons  them  he  quickly  finds  out  that  he 
had  better  get  into  some  other  business 
where  he  can  use  his  talent,  unhampered 
by  ideals,  to  make  money  and  achieve 
the  kind  of  success  which  attracted  him 
and  tempted  him  to  throw  away  his 
ideals.” 


CIRCULATION  MANAGERS. 


International  Association  Will  Hold 
Convention  at  Chicago  Next  Month. 

The  attendance  at  the  thirteenth  an¬ 
nual  convention  of  the  International 
Circulation  Managers’  Association,  Chi¬ 
cago,  June  13-1.5,  promises  to  be  the 
largest  in  the  history  of  the  organiza¬ 
tion.  There  has  been  a  heavy  increase 
in  membership  during  the  past  year, 
nearly  every  large  newspaper  in  the 
country  having  joined  the  association. 
Chicago's  central  location  geographically 
has  insured  a  big  attendance  from  the 
Western  States. 

The  association  is  neither  a  social  nor 
a  fraternal  organization.  Its  sole  object 
is  the  interchange  and  advancement  of 
modern  newspaper  circulation  methods, 
and  its  usefulness  has  been  proven  in 
recent  years,  as  shown  by  the  tremen¬ 
dous  strides  in  circulation  organization 
of  newspapers  everywhere. 

The  headquarters  of  the  association 
will  be  in  the  LaSalle  Hotel.  A  num¬ 
ber  of  prominent  speakers  will  address 
the  convention,  including  Postmaster- 
General  Hitchcock,  who  will  talk  on  the 
relation  of  the  Postoffice  Department 
to  the  newspapers,  and  other  points  in 
respect  to  second  class  matter. 

The  officers  of  the  association  are ; 
Harry  E.  First,  the  Enquirer,  Cincin¬ 
nati,  O.,  president;  John  D.  Simmons, 
the  Journal,  Atlanta,  Ga.,  vice-presi¬ 
dent;  J.  R.  Taylor,  'The  Press,  Grand 
Rapids,  Mich,  secretary  and  treasurer. 

Another  Commendable  Example. 

Wylie  B.  Jones  Advertising  Agency, 
Binghamton,  N.  Y.,  May  31,  1911. 
Editor  and  Publisher. 

I  read  with  much  interest  your  edi¬ 
torial,  “A  Commendable  Example,”  in 
last  week’s  issue,  relative  to  the  pay¬ 
ment  of  advertising  bills  by  the  Strauss 
Bros.  Company  after  the  advertising 
agency  placing  their  business  had  failed. 

We  agree,  with  you  heartily  in  com¬ 
mending  this  praiseworthy  action,  and 
the  fact  that  another  advertiser  did 
identically  the  same  thing  does  not  de¬ 
tract  at  all  from  the  praise  due  the 
Strauss  Bros.  Company. 

About  four  years  ago,  I  think  it  was, 
the  Carborundum  Company,  of  Niagara 
Falls,  of  their  own  volition,  after  the 
agency  handling  their  account  had 
failed,  paid  their  bills  the  second  time, 
and  we  feel  that  they  should  be  in  the 
small  but  select  honor  list. 

__  Wylh  B.  Jonxs.  . 


NEWS  FROM  HAVANA. 

Shake-Up  in  Editorial  Staff  of  La 
Lucha — Francisco  J.  Daniel,  Now 
Reporter  amd  Later  Practicing 
Acting  Editor-in-Chief. 

(Special  Correspondence.) 

Havana,  Cuba,  May  26. — Just  prior 
to  the  recent  departure  of  Editor  San 
Miguel  (with  the  Hon.  Frank  Steinhart, 
of  Speyers)  for  New  York,  there  was 
quite  a  shaking  up  on  the  Lucha. 

First  came  the  change  of  the  editor  in 
charge  of  the  English  page,  announced 
in  one  of  my  previous  letters  to  The 
Editor  and  Publisher;  then,  Francisco 
J.  Daniel — a  former  reporter  on  the 
staff,  but  who  has  been  practicing  law 
since  the  close  of  the  Spanish-American 
War — became  acting  editor  in  chief,  to 
have  full  charge  pending  the  return  of 
Editor  and  Proprietor  San  Miguel,  suc¬ 
ceeding  the  noted  Juan  Gualberto 
Gomez  (Cuba’s  Booker  Washington), 
and  Lincoln  de  Zayas,  formerly  with  the 
old  Cuban  Junta  in  New  York,  was 
employed  as  translator  and  cable  editor. 

Caballero — a  close  friend  of  ex-Gov- 
ernor  General  Magoon  during  the  days 
of  .\merican  intervention,  and  one  of  the 
few  star  Cuban  reporters  that  speak 
English  with  fluency — is  in  charge  of 
“Political  Information”  for  the  two  edi¬ 
tions  of  the  paper.  G.  E.  B. 


NATIONAL  PRESS  CLUB. 


Chairmen  of  Standing  Committees 
Named  for  the  Ensuing  Year. 

The  following  chairmen  have  been 
named  to  head  the  standing  committees 
of  the  National  Press  Club  of  Washing¬ 
ton  for  1911-1912: 

House,  Louis  W.  Strayer,  Pittsburg 
Dispatch;  Membership,  Oswald  F. 
Schuette,  Chicago  Inter-Ocean;  Audit¬ 
ing,  Arthur  C.  Johnson,  Washington 
Herald;  Publicity,  Robert  D.  Heinl, 
Leslie’s  Weekly;  Entertainment,  Ed¬ 
ward  B.  Clark,  Chicago  Evening  Post ; 
Building,  Arthur  J.  Dodge,  Kansas  Qty 
Journal;  Library,  John  T.  Suter,  Chi¬ 
cago  Record-Herald;  Charity,  PVank  B. 
Lord,  Philadelphia  Evening  Bulletin, 
and  Special  Guest  Committee,  John  P, 
Gavit,  Associated  Press. 

Meloney  Returns  to  Newspaper  Work. 

William  R.  Meloney,  secretary  to 
Mayor  Gaynor,  of  New  York,  has  re¬ 
signed  to  resume  work  as  a  newspaper 
writer.  As  secretary  he  received  a 
salary  of  $4,800  a  year,  which  is  prob¬ 
ably  in  excess  of  his  earnings  as  a 
newspaper  man.  The  reason  ascribed 
for  his  resignation  is  said  to  be  -his 
aversion  to  opening  and  answering  the 
very  large  number  of  letters  the  Mayor 
receives  daily. 

The  Tribune  is  the  name  of  a  new 
daily  scheduled  to  begin  publication  at 
Athens,  Ga.,  about  July  1.  John  R 
Burke  will  be  the  manager.  An  order 
has  been  placed  with  Walter  Scott  & 
Co.,  Plainfield,  N.  J.,  for  a  web  perfect¬ 
ing  press. 
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THE  EDltdR  AliD  t>u6LlSttES.- 


BOSTON  CONVENTION. 


PromisM  to  Be  Greatest  Gathering  of 
AdrertUing  Men  Ever  Held  in  This 
Country — Pilgrim  Publicity  As¬ 
sociation  Preparing  to  Enter¬ 
tain  2,000  Delegates — The 
Preliminary  Program. 

From  the  point  of  representation  of 
varied  business  interests,  the  convention 
of  the  Associated  Advertising  Clubs  of 
America,  to  be  held  in  Boston  the  first 
four  days  of  August,  promises  to  be 
one  of  the  largest  and  most  important 
gatherings  ever  held  in  this  country. 
Advertising  advertising  will  be  the  key¬ 
note.  At  least  2,000  advertising  men 
from  the  United  States,  Canada  and 
Great  Britain  are  expected  to  attend. 

Such  topics  as  “Advertising  and  Daily- 
Bread,”  “Advertising  and  Better  Mor¬ 
als,”  “Advertising  and  Standards  of 
Living,”  “Advertising  and  Human  Na¬ 
ture,”  “Advertising  and  Historic  Repu¬ 
tations,”  will  be  ably  handled  by  men 
of  national  prominence.  Besides  these, 
other  subjects  of  widespread  value  will 
also  be  discussed. 

An  innovation  at  this  year’s  conven¬ 
tion  will  be  what  will  be  termed  de¬ 
partmental  meetings.  These  will  be  held 
on  two  mornings,  when  there  will  be  no 
general  sessions. 

The  committees,  with  their  chairman, 
are  as  follows: 

DEPARTMENTAL  COMMITTEES. 

General  Agents . Frank  Presbrey 

Nat,  Adv.  Managers . E.  St  Elmo  Lewis 

Daily  Newspapers . Lafayette  Young.  Jr. 

Periodicals . Frank  E.  Morrison 

Agricultural  Publications . T.  W.  LeQuatte 

Business  Literature  (printing  and  engrav¬ 
ing.  etc.) . F.  E.  Johnston 

Outdoor  Advertising  (street  car,  bill¬ 
boards)  . Edw.  C.  Donnelly 

Novelties . L.  E.  Pratt 

Retail  Advertisers . W.  R.  Hotchkin 

The  opening  session  of  the  convention 
wjll  be  held  in  Faneuil  Hall,  and  ad¬ 
dresses  of  welcome  will  be  made  by 
the  Governors  of  Massachusetts  and 
New  Hampshire,  and  the  Mayor  of  Bos¬ 
ton.  Other  meetings  will  be  held  in 
selected  auditoriums. 

The  program  also  includes  an  inter¬ 
esting  array  of  social  and  recreational 
features.  There  will  be  a  big  New  Eng¬ 
land  clambake  at  the  Point  of  Pines, 
and  a  North  Shore  automobile  trip,  with 
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H.  B.  HUMPHREY, 

CHAIRMAN  OF  BOARD  OF  DIRECTORS  OF  PILGRIM  PUBLICITY  ASSOCIATION  OF  BOSTON, 
WHO  ARRANGED  PROGRAM  FOR  AD  CLUB  CONVENTION. 


the  “Summer  White  House”  in  Beverly 
as  its  objective  point,  and  an  address 
of  welcome  by  President  Taft.  Lunch¬ 
eons  and  dinners,  and  harbor  excursions 
are  also  on  the  list.  A  monster  ban¬ 
quet  in  the  biggest  available  hall  in 
Boston  will  wind  up  the  affair. 

The  Pilgrim  Publicity  Association, 
under  whose  auspices  the  entire  affair 
will  be  conducted,  has  extended  a  special 
invitation  to  the  members  of  the  asso¬ 
ciation  to  bring  their  wives,  and  pro¬ 
vision  has  been  made  for  their  enter¬ 
tainment.  The  wives  of  the  members 
of  the  chairmen  of  the  various  commit¬ 
tees  of  the  Pilgrims  have  been  consti¬ 
tuted  a  special  committee  to  look  after 
their  wants,  and  a  tentative  program 
of  outings,  teas  and  shopping  expedi¬ 
tions  has  already  been  laid  out. 

HUMPHREY  ON  THE  JOB. 

The  entire  program  has  been  planned 
by  Henry  B.  Humphrey,  of  the  H.  B. 
Humphrey  Agency,  Boston,  chairman  of 
the  executive  board  of  the  Pilgrim  Pub¬ 
licity  Association,  and  president  of  the 
eastern  division  of  the  Associated  Ad¬ 
vertising  Clubs  of  America.  Mr.  Hum¬ 
phrey  has  not  only  done  the  major  part 
of  the  layianout  of  the  convention  plans, 
but  he  is  persBaally  in  charge  of  their 
execution.  He  -was  one  of  the  delegates 
to  the  coavention  at  Omaha  last  year, 
and  it  wag  largely  through  his  efforts 
that  Boston  secured  the  gathering  for 
IWl. 

The  preliminary  program  is  as  fol¬ 
lows  ; 

Tneaday,  Aug.  1. — Opening  Session,  10;SD 
a.  m.,  Faneuil  Hall  (Cradle  of  Liber^) — Ad- 
Mresses  of  welcome:  For  the  Pilgrim  ISiblicity 


Association,  President  George  W.  Coleman;  for 
the  Commonwealth  of  Massachusetts,  Governor 
Eugene  N.  Foss ;  for  the  City  of  Boston,  Mayor 
John  F.  Fitzgerald;  for  all  New  England,  Gov¬ 
ernor  Robert  P.  Bass,  of  New  Hampshire.  Re¬ 
sponses  by  President  Samuel  C.  Dobbs  and 
three  others.  Music,  band.  Luncheon,  12:30 
p.  m. 

General  Session,  3:00  p.  m. — Organization, 
etc.  Address,  “Ethics  of  Advertising.”  Dis¬ 
cussion  for  one  hour.  Address,  “Newspapers 
and  Their  Advertisers,'*  by  John  Schermerhom, 
of  Detroit  Harbor  trip,  6:30  p.  m.  Supper 
on  board.  Music. 

Wednesday,  Aug.  2. — Departmental  Sessions, 
9:30  a.  m.-^jeneral  Agents,  Frank  PresbrCT, 
chairman;  National  Adv.  Managers,  E.  St 
Elmo  Lewis,  chairman;  Daily  Newspapers,  La¬ 
fayette  Young,  Jr.,  chairman;  Periodicals, 


BEAVER  TIMES  EXPANDING 

_  ■'  1 

Pennaylwania  Daily  Will  Build  Addi'* 

tion  to  Mechanical  Department, 

The  Beaver  (Pa.)  Daily  Times  broke 
ground  last  week  for  the  erection  of 
an  addition,  35  by  100  feet,  to  be  used . 
by  the  mechanical  department.  The 
Times  had  previously  purchased  one  of 
the  best  office  buildings  in  the  city,  which 
will  be  used  for  the  editorial  and  busi¬ 
ness  departments,  and  the  new  struc¬ 
ture  will  be  added  to  the  rear. 

The  paper  recently  became  the  prop¬ 
erty  of  John  L.  Stewart,  well  known 
in  the  publishing  world,  and  at  present 
principal  owner  and  general  manager 
of  the  Observer  .(morning)  and  the 
Reporter  (evening)  at  Washington,  Pa. 
Mr.  Stewart,  in  connection  with  the  new 
home  for  the  Times,  has  also  purchased 
a  twelve-page  Goss  stereotype  press  and 
additional  linotypes  to  be  installed  in  the_ 
new  building  not  later  than  July  15. 

The  Times  is  making  itself  felt  in  its 
home  county  and  claims  a  circulation  of 
3,608.  Its  rapid  growth  in  circulation 
and  advertising  has  created  the  demand 
for  larger  quarters  and  a  better  equip¬ 
ment. 

Edward  L.  Freeland,  for  several  years 
connected  with  Mr.  Stewart  on  his 
Washington  papers,  has  been  named  as 
editor  of  the  new  property.  The  adver¬ 
tising  end  of  the  paper  is  to  remain  un¬ 
der  the  supervision  of  H.  O.  Allison, 
who  has  had  a  wide  experience  on 
papers  in  Pennsylvania,  Ohio  and  Illi¬ 
nois. 

German  Writers  Organise? 

•A.  number  of  New  York  German 
newspaper  writers  have  organized  a 
press  writers'  union.  A  charter  has  been 
obtained  from  the  International  Typo¬ 
graphical  Union,  and  it  is  said  that  all 
of  the  German  newspaper  men  in  th? 
city  will  become  affiliated  with  the  local 
organization.  It  is  understood  that 
members  of  the  New  York  Staats  Zei- 
tung  staff  are  behind  the  movement  It 
is  rumored  that  Mr.  Ridder  has  refused 
to  recognize  the  union,  and  that  the 
American  Federation  of  Labor  is  taking 
the  matter  up. 

Osborn  &  Whitney  have  launched  the 
Oelwein  (Tex.)  Light. 


Tr^e  and  Class  Publications,  Henry  G.  Lord, 
chairman;  Business  Literature  (printing,  en- 

f raving,  etc.),  F.  E.  Johnston,  chairman;  Out- 
oor  Advertising  (street  car  and  billboards), 
Edw.  C.  Donnell]^  chairman;  Novelties,  L.  E. 
Pratt,  chairman;  Retail  Advertisers.  Frank  W. 
Tully,  chairman;  State  and  Municipal  Pub¬ 
licity,  Thomas  F.  .Anderson,  chairman. 
Luncheon,  12:00  m. — Auto  trip  along  North 
Shore  and  visit  to  President  of  the  United 
States,  William  H.  Taft,  in  the  summer  capital, 
Beveriy,  Mass.  3:00  p.  m. — Automobiles  leave 
Boston.  4:00  p.  m. — General  session  at  Bev¬ 
erly.  Address,  “President  of  the  United 
States,”  by  some  foreign  visitor.  Advertising 
and  civic  advancemenL  6:00  p.  m. — Return 
to  Boston  in  automobiles. 

Thursday,  Aug.  8. — General  Session,  9:30 
a.  m. — Address,  ‘‘Advertising  and  Rural  Stand¬ 
ards  of  Living.”  Address,  “Advertising  and 
Human  Nature.”  Address,  “Advertising  and 
Export  Trade/’  by  John  Barrett,  of  Pan-Amer¬ 
ican  Union.  Luncheon,  12:30  p.  m. 

General  Session  and  Public  Mass  Meeting, 
2:30  p.  m. — Address,  “Advertising  and  Public 
Morals,”  by  Rabbi  Fleischer.  Address,  “Adver¬ 
tising  and  Daily  Bread.”  Address,  ‘‘Advertis¬ 
ing  and  Civilization.”  New  England  clambake, 
5:80  p.  m.  Revere  Beach. 

Friday,  Aug.  4. — Departmental  Meetings, 
9:30  a,  m.  (see  list  in  Wednesday  program). 
Luncheon,  12:00  m.  Qosing  session,  8:00 
p.  m.,  election,  choice  of  convention  city,  etc. 
Mnquet  tendered  delegates  by  the  P.  P.  A. 
6:40  p.  m.,  reception.  Address,  “Advertisii^  to 
Sway  Public  Opinion.”  Address,  “Advertising 
and  Historic  Reputations.”  Address.  "Adver¬ 
tising  and  Popular  Credulity,”  by  Elbert  Hub- 
'  bard. 
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TRIAL  BY  NEWSPAPERS. 

In  a  letter  to  the  editor  of  the  Pub¬ 
lic  Ledger  of  Philadelphia,  a  physician 
raises  the  question  whether  the  publica¬ 
tion  in  advance  of  the  trial  of  matter 
generally  given  as  testimony  in  the 
courtroom  does  not  subvert  the  ends  of 
justice?  The  correspondent  raises  the 
point  that  if  trial  by  jury  is  to  be  con¬ 
sidered  a  fair  thing,  and  if,  in  order 
to  be  eligible  as  a  juror,  a  man  must 
have  formed  no  previous  opinion,  is  it 
right  to  give  so  much  publicity  to  de¬ 
tails  gf  criminal  doings  long  before  a 
trial  comes  off? 

These  questions  are  not  new,  indeed, 
they  have  been  discussed  occasionally 
for  many  years,  but  the  newspapers  have 
never  agreed  upon  the  answers  or 
adopted  a  general  rule  of  action.  And 
yet,  we  believe  that  some  sort  of  an 
agreement  should  be  reached  as  speedily 
as  possible. 

The  difficulty  lies  in  drawing  the  line 
between  news  that  may  be  printed  and 
that  which  should  not.  If  there  is  such 
a  wide  difference  of  opinion  between 
lawyers  and  judges  as  to  what  facts 
should  be  admitted  as  evidence  in  the 
trial  of  a  criminal  action,  how  can  it 
be  expected  that  the  newspaper  editors 
will  agree  as  to  the  printability  of  the 
various  items  of  news  affecting  the 
case? 

'  It  is  the  present  policy  of  most  of  the 
important  newspapers  not  to  express 
positive  opinions  on  the  guilt  or  inno¬ 
cence  of  a  man  accused  of  crime  until 
the  legal  evidence  has  been  submitted 
In  court,  not  only  as  a  matter  of  justice, 
but  in  order  to  avoid  the  possibility  of 
^bel' suits,  which  frequently  involve  the 
payment  of  heavy  judgments. 

It  is  the  proper  function  of  the  daily 


of  justice.  As  a  matter  of  fact,  the 
newspapers  have  rendered  invaluable  aid 
in  ferreting  out  crime,  and  in  discover¬ 
ing  the  whereabouts  of  those  who  are 
implicated. 

It  is  quite  likely  that  the  question  as 
to  what  should  or  should  not  be  printed 
in  connection  with  criminal  cases,  will, 
ip  due  time,  settle  itself. 

ALL  MUST  ADVERTISE. 

Some  of  the  Western  States  are  put¬ 
ting  up  such  aggressive  advertising  cam¬ 
paigns  calling  attention  to  their  agricul¬ 
tural,  industrial  and  minmg  possibili¬ 
ties  that  some  of  the  older.  Middle  West 
States  are  becoming  alarmed. 

George  A.  Anthony,  president  of  the 
Illinois  State  Board  of  Agriculture,  re¬ 
cently  sent  a  letter  to  Governor  Deneen, 
calling  his  attention  to  the  fact  that 
the  St^te  is  being  flooded  with  attrac¬ 
tive  propositions  of  cheap  new  lands 
offered  for  sale  in  sections  where  the 
soil,  transportation,  educational  and 
home  conditions  do  not  begin  to  com¬ 
pare  with  those  of  Illinois,  and  urging 
that  measures  be  at  once  taken  to  stop 
the  movement  of  population  away  from 
the  State,  by  inaugurating  a  publicity 
campaign  of  its  own.  The  late  census, 
he  asserted,  shows  a  decrease  during  the 
past  decade  in  the  population  of  forty- 
eight  coun  ies  of  the  State.  Continuing, 
he  says: 

“It  is  safe  to  say  that  there  would 
have  been  no  decrease  in  the  popula¬ 
tion  in  nearly  half  of  the  counties  in 
Illinois,  had  there  been  an  effective 
agency  in  the  State  for  advertising  its 
incomparable  agricultural,  mineral  and 
other  resources.  Illinois  must  meet  the 
competition  in  the  way  of  advertising 
conducted  in  the  interest  of  other 
States.” 


press  to  present  the  news  of  the  day 
impartially  and  fearlessly,  but  it  is  not 
its  duty  to  act  as  prosecuting  attorney. 
4n  carrying  on  its  investigations,  much 
'valuable  material  is  secured  which  will 
.subsequently  aid  in  securing  the  con- 
iviction  or  the  acquittal  of  the  accused 
■person.  The  gist  poured  into  the  jour- 
^nalistic  hopper  is  voluminous  in  quan- 
Itity,  and  is  gathered  by  experienced  and 
'reliable  reporters.  As  a  rule,  editors 
.are  careful  not  to  print  matter  what 
_will  embarrass  the  police  in  detecting 
criminals  or  that  will  delay  the  course 


The  trouble  with  many  States,  es¬ 
pecially  -those  this  side  of  the  Mis¬ 
sissippi  river,  is  that  they  have  trusted 
too  much  to  prestige,  to  reputation  and 
to  length  of  settlement  to  maintain  or 
to  increase  the  volume  of  their  popula¬ 
tion,  and  have  trusted  too  little  to  print¬ 
er's  ink.  To  do  business  in  these  days 
modern  up-to-date  methods  must  be  em¬ 
ployed.  Municipalities,  States,  and  even 
National  Governments  are  finding  out 
that  in  order  to  secure  new  industries, 
to  induce  people  to  settle  within  their 
borders,  they  must  advertise.  One  of 


these  days  every  State  and  every  gov¬ 
ernment  will  have  in  its  employ  a  wide¬ 
awake  publicity  director. 

A  NEW  ADVERTISING  SCHEME. 

A  company  has  been  organized  at  Co¬ 
lumbus  to  erect  guide  posts  at  all  the 
principal  crossroads  in  Ohio  upon  which 
will  be  fastened  signboards  ten  feet  high 
and  3  feet  wide  to  be  used  for  adver¬ 
tising  purposes. 

Great  scheme,  isn’t  it?  The  appear¬ 
ance  of  these  boards  along  the  country 
roads  will,  no  doubt,  be  hailed  with  de¬ 
light  by  farmers,  automobilists  and  trav¬ 
elers  generally.  They  will  give  a 
piquant  touch  to  rural  scenery  that  will 
immeasurably  increase  its  attrac:iveness. 
It  will  be  so  pleasant  to  have  these 
boards  dart  out  of  the  woods  and  hit 
you  in  the  eye  with  a  green  ad  of  By- 
lesby’s  Bilious  Bitters,  a  pink  ad  of 
Smith’s  Furniture  Palace  and  a  yellow 
ad  of  Tantamount  Tea! 

As  an  advertising  medium  the  cross¬ 
roads  signboards  will  be  simply  great. 
In  order  that  the  various  ads  shall  sure¬ 
ly  be  read  it  is  planned  to  bury  among 
them  the  names  and  distances  of  towns, 
so  that  the  traveler  will  be  compelled  to 
hunt  for  them.  This  little  trick  may 
cause  some  annoyance,  and  may  make 
him  mad  if  he  is  in  a  hurry,  but  that, 
of  course,  doesn’t  matter  much  so  long 
as  he  reads  the  ads.  He  will  get  over 
his  perturbation  after  awhile,  and  by  the 
time  he  reaches  the  next  nearest  town 
he  will,  no  doubt,  feel  just  like  going 
to  a  drug  store  and  buying  a  bottle  of 
Hummer’s  Epigastric  Accelerator  or 
dropping  in  at  Marlin’s  Meat  Market 
and  getting  a  piece  of  corned  beef  for 
Sunday’s  dinner. 

EDITORIAL  COMMENT. 

President  Delano,  of  the  Wabash 
Railroad  System,  in  an  address  before 
the  Chicago  Traffic  Club  suggested  the 
regulation  of  newspapers  by  the  Inter¬ 
state  Commerce  Commission  as  semi¬ 
public  utilities.  He  did  not  indicate, 
however,  in  just  what  way  they  should 
be  regulated.  It  seems  to  us  that  the 
press  is  pretty  well  regulated  already. 
The  law  of  libel  was  designed  to  curb 
the  newspapers  and  put  an  end  to  acri¬ 
monious  and  unjust  attacks  on  corpora¬ 
tions,  individuals  or  Arms.  That  it  has 
l>enefited  journalism,  as  a  whole,  is  cer¬ 
tain.  While  in  some  States  its  provi¬ 
sions  are  unfair  and  unjust,  doubtless 
those  defects  will  in  time  be  remedied. 
Further  than  this  we  do  not  know  of 
any  direction  in  which  the  press  is  in 
need  of  regulation.  Liberty  of  the  press 
is  essential  in  a  democratic  or  monarch¬ 
ical  form  of  government,  and  the  more 
it  is  hampered,  beyond  a  certain  reason¬ 
able  degree,  the  worse  it  will  be  for  the 
cause  of  civilization. 

The  newspaper  men  of  fhe  country 
will  welcome  to  their  ranks  "with  open 
arms”  the  beautiful  stage  queen,  Lillian 
Russell,  who  from  now  on  is  to  be  a 
regular  daily  contributor  to  the  Chi¬ 
cago  Tribune.  Miss  Russell  has  always 


stood  high  in  the  affections  of  the 
journalists,  not  because  she  has  been 
the  reigning  American  stage  beauty  for 
nearly  a  score  of  years,  but  because  of 
her  readiness  to  respond  to  their  appeals 
for  various  charitable  causes  in  which 
they  have  been  interested.  She  has  sung 
before  press  clubs,  at  newsboys’  bene¬ 
fits,  and  at  entertainments  to  raise 
money  for  the  unfortunate  or  needy 
members  of  the  newspaper  fraternity 
without  reward  and  often  at  great  per¬ 
sonal  inconvenience.  Her  good  nature 
and  democratic  ways  have  made  her 
many  friends.  Miss  Russell  will,  there¬ 
fore,  have  the  best  wishes  of  all  the 
newspaper  men  for  her  success  as  a 
writer  in  her  own  field. 

According  to  our  way  of  thinking, 
Junius  McIntosh  in  his  “Notes  and  No¬ 
tations’’  column  in  the  Evening  Sun,  is 
putting  it  away  over  Franklin  P.  Adams 
in  his  “Always  in  Good  Humor”  column 
in  the  Evening  Mail. 

No  one  has  yet  been  able  to  figure 
out  when  ihe  influence  of  an  advertise¬ 
ment  ceases.  As  long  as  a  copy  of  the 
ad  exists  and  can  be  seen  by  human 
eyes,  its  power  to  persuade  is  still  in 
force.  This  is  illustrated  by  the  ex¬ 
perience  of  a  concern  that  discootinued 
the  manufacture  of  an  article  it  had 
formerly  advertised  quite  extensively, 
and  ten  years  later  received  from  a 
country  town  an  order  for  the  article. 
On  making  inquiry,  it  was  found  that 
it  came  from  a  farmer  who  said  that 
in  taking  up  a  carpet  he  had  found  un¬ 
derneath  a  newspaper  containing  an  ad¬ 
vertisement  of  the  article,  and  had  been 
so  impressed  with  its  usefulness  that  he 
had  written  for  it.  He  was  much  dis¬ 
appointed  when  he  learned  that  the  ar¬ 
ticle  was  no  longer  manufactured. 

Found  Much  to  Interest  Him. 

Byron,  Contra  Costa  Co.,  Cal., 

May  24,  1911. 

Editor  and  Publisher. 

Gentlemen — I  have  just  finished  perus¬ 
ing  the  two  copies  of  your  exceedingly 
excellent  publication  which  you  for¬ 
warded  me. 

I  regret  that  I  was  not  sooner  placed 
in  possession  of  this  truly  creditable 
weekly  newspaper.  There  was  much  to 
interest  and  instruct,  and  I  gave  up 
an  hour  to  them  with  keen  satisfaction. 

I  enclose  two  (2)  dollars  for  two  years’ 
subscription. 

H.  T.  Hammond, 

Editor  and  Proprietor  Byron  (Cal.)| 
Times.  j 

Timet  Will  Celebrate  Birthday. 

The  New  York  Times  will  celebrate 
the  sixtieth  anniversary  of  its  publica¬ 
tion  on  Monday,  Sept.  18.  A  special 
supplement  appropriate  to  the  event  will 
be  issued. 

Des  Moines  advertising  men  organ*  - 
ized  an  Ad  Man’s  Club  at  Nevada,  la.^ 
this  week.  Officers  were  elected  as  fol¬ 
lows  :  E.  A.  Woodbury,  president,  and 
William  Welden,  secretary  and  treas¬ 
urer.  The:  new  club  will  join  the  Iowa 
Associated  ^vertising  Quhs  and  the 
Associated  Ai^vertising  Clubs  of  Amer-r 
ica.  - - 


June  3,  1911. 


THE  EDITOR  AND  PUBLISHER. 


PERSONAL 


Frank  A.  Munsey,  the  New  York 
Newspaper  and  magazine  publisher,  sailed 
for  Europe  last  week  on  his  annual  va¬ 
cation.  He  expects  to  travel  about  in 
the  picturesque  districts  of  the  Conti¬ 
nent  by  automobile. 


Whitelaw  Reid,  owner  of  the  New 
York  Tribune  and  American  Ambassa¬ 
dor  to  England,  and  Mrs.  Reid  enter¬ 
tained  at  dinner  in  London  on  Wednes¬ 
day  evening  Charles  P.  Taft,  owner  of 
the  Cincinnati  Tinies-Star,  Mrs.  Taft, 
\fiss  Taft  and  a  number  of  ambassa¬ 
dors  and  members  of  the  nobility. 


Rosendo  Pineda,  editor  of  El  Debate, 
the  foremost  Centifico  organ  in  Mexico 
and  a  staunch  supporter  of  Diaz  and 
Corral,  and  Louis  del  Torro,  sub-editor 
and  chief  writer  of  the  paper,  arrived 
in  New  York  this  week  on  their  way  to 
Europe. 


George  Eugene  Bryson,  late  managing 
editor  of  Advertising  Agent  Beers’ 
monthly,  Cuba  Opportunities,  has  sev¬ 
ered  his  connection  with  that  publicity 
bureau  and  is  now  established  in  Ha¬ 
vana  at  34  O’Reilly  street,  representing 
as  resident  correspondent  the  Brooklyn 
Daily  Eagle,  New  York  American  and 
Evening  Journal,  Cincinnati  Times-Star 
and  a  number  of  London  and  Conti¬ 
nental  dailies. 


Charles  Edward  Russell,  formerly  city 
editor  of  the  Herald  and  the  Evening 
Journal,  and  of  late  years  a  magazine 
writer,  who  has  just  returned  to  New 
York  from  a  trip  to  Australia,  New 
Zealand  and  South  Africa,  will  lecture 
at  Cooper  Union  on  June  6  on  “Prac¬ 
tical  Results  of  Modern  Utopias.” 


^  Mrs.  Matie  Toothaker  Kimball,  wife 
of  the  editor  of  the  Manhattan  (Kan.) 
Mercury,  formerly  a  special  writer  on 
the  Kansas  City  Star,  has  been  elected 
president  of  the  Kansas  Woman’s  Press 
Association. 


'  Austin  W.  Biggs,  a  linotype  operator 
of  St.  Louis,  and  a  former  Missouri 
legislator,  has  been  appointed  State 
Labor  Commissioner. 


:  D.  W.  Davis,  editor  of  the  Thomas- 
ville  (Ga.)  Press,  was  elected  grand 
treasurer  of  the  Grand  Lodge  of  Odd 
Fellows  last  week. 


George  Everett  Doying,  publisher  of 
the  Jacksonville  Illinois  Courier,  and 
Miss  Ada  Barrette,  of  Davenport,  la., 
were,  married  last  week  at  Davenport. 
Mrs.  Doying  has  been  a  member  of  the 
Dayittport  Times  staff  for  a  number  of 
years. 


:  Harry  C.  Wilson,  who  for  the  last 
five  years  has  been  connected  with  the 
editorial  department  of  the  Des  Moines 
Ua.)  Register  and  Leader,  has  resigned 
his  position  to  take  up  newspaper  work 
in*  Chicago. 


C.  H.  Scholtr,  editor  of  the  Emden, 
Ill.,  News,  who  recently  took  the  civil 
service  examination  for  postmaster  of 
Emden,  to  fill  a  vacancy,  has  received 
notice  that  he  ranked  highest  in  the 
class  and  has  been  appointed  to  the 
position. 


'  John  Clyde  Oswald,  editor  of  the 
American  Printer,  was  the  principal 
speajeer-  at  a  banquet  given  by  the  Com¬ 
mercial  Club  at  Portland,  Ore.,  on 
Wrilnesday  evenmg  of  last  week.  Mr. 


Oswald  discussed  the  open-shop  princi¬ 
ple  in  dealing  with  organized  labor. 

Miss  Alice  Hepburn,  for  several  years 
society  and  club  editor  of  the  Des 
Moines  (la.)  Register  and  Leader,  has 
announced  her  engagement  to  C.  Hor¬ 
ton  Smith,  of  Iowa  City. 

W.'  H.  Porterfield,  president  and 
editor-in-chief  of  Scripp’s  California  pa¬ 
pers,  will  arrive  in  New  York  next 
Monday  on  a  business  trip  in  the  inter¬ 
est  of  these  papers. 


Frank  S.  Baker,  publisher  of  the  Bos¬ 
ton  Traveler,  is  on  a  business  trip  to 
Chicago. 


Francis  Lainon,  for  several  years  con¬ 
nected  with  the  Watertown  (N.  Y.) 
Times  staff  and  later  secretary  of  the 
Northern  New  York  Development 
League,  has  been  elected  secretary  of 
the  Watertown  Chamber  of  Commerce 
at  a  salary  of  $1,200  a  year. 

William  McCarroll,  public  service 
commissioner  of  the  First  District,  New 
York,  and  Mrs.  Grace  J.  Johnston, 
widow  of  the  late  W.  J.  Johnston,  pub¬ 
lisher  of  the  Electrical  World,  were 
married  May  16. 

Edward  F.  Pfaff,  secretary  and  busi¬ 
ness  manager  of  the  India  Rubber 
World,  will  sail  for  London,  June  10, 
on  the  Celtic  to  attend  the  International 
Rubber  and  Allied  Trades  Exposition, 
to  be  held  at  the  Royal  Agricultural 
Hall,  June  24  to  July  14. 


ALONG  PARK  ROW. 


John  A.  Hennesy,  managing  editor  of 
the  New  York  Press,  and  former  presi¬ 
dent  of  the  New  York  Press  Club,  is 
enjoying  a  vacation  at  Riverhead,  L.  1. 

Isaac  .Anderson,  who  has  been  con¬ 
nected  with  the  Evening  Journal  ever 
since  Mr.  Hearst  became  its  owner,  has 
resigned  to  take  charge  of  the  comic 
section  of  the  Sunday  World. 


H.  Hershfield,  the  cartoonist,  who 
draws  the  “Desperate  Desmond”  pic¬ 
tures  appearing  in  the  Evening  Journal, 
has  gone  to  Chicago  to  attend  the  fu¬ 
neral  of  his  brother. 


John  Pratt,  of  the  American  staff,  has 
been  in  Albany  the  last  two  weeks  in 
the  interest  of  the  American’s  fire  law 
code  bill,  now  before  the  Legislature. 
The  bill  is  the  work  of  the  commission 
selected  by  the  paper  at  the  time  of  the 
Ashe  building  fire  to  suggest  legislation 
that  would  prevent  the  occurrence  of  a 
similar  calamity. 

Lieut.  Henry  Cohen,  who  was  pro¬ 
moted  to  police  captain  by  Commis¬ 
sioner  Waldo,  was  formerly  a  reporter 
on  the  City  News  Association.  As  a 
reporter,  Capt.  Cohen  covered  the  East 
and  West  Side  police  stations.  He 
joined  the  force  18  years  ago  and  suc¬ 
cessfully  passed  every  promotion  exam¬ 
ination.  Before  becoming  a  reporter, 
Capt.  Cohen  was  a  sailor  and  traveled 
all  over  the  world.  He  is  a  college 
graduate  and  has  held  executive  posi¬ 
tions  at  Police  Headquarters  for  17 
years. 

IN  NEW  YORK  THIS  WEEK. 

I.  L.  Stone,  president  of  the  Duplex 
Press  Company,  of  Battle  Creek,  Mich. 

A.  M.  Lawrence,  editor  and  publisher 
of  the  Chicago  Examiner. 

Dent  H.  Robert,  publisher  of  the  San 
Francisco  Examiner. 

S.  P.  Weston,  who  was  for  fifteen 
years  business  manager  of  the  Post- 
Intelligencer,  of  Seattle,  Wash. 


“EVERYBODY  LIKES  HIM. 


SITUATIONS  WANTED 


What  a  Park  Row  Newspaper  Man 
Thinks  of  Harrison  Robertson. 


AdvtrtiMmtmU  undtr  tkU  cItuUialUm  wiU  ess* 
On*  CtuI  Ptr  W*r4 


“I  saw  by  last  week’s  Editor  and 
Publisher  that  Harrison  Robertson  has 
been  appointed  general  manager  of  the 
editorial  depar.ment  of  the  Louisville 
Courier-Journal,”  said  a  Park  Row 
newspaper  writer  to  a  representative  of 
this  journal. 

"Mr.  Robertson  is  one  of  the  ablest 
newspaper  men  in  the  South.  His  mind 
is  a  veritable  storehouse  of  valuable  in¬ 
formation  on  National  and  State  politics, 
on  literature,  art,  science,  and  almost 
every  other  department  of  human 
knowledge.  Every  day  he  receives  let¬ 
ters  of  inquiry  on  all  sorts  of  topics 
which  he  is  expected  to  answer,  and 
rarely  is  the  correspondent  disappointed. 

“His  views  on  current  topics  are  read 
with  great  interest  throughout  the 
South.  There  are  probably  more  men 
who  swear  by  him  than  any  other  man 
I  know.  He  is  modest,  clean-minded 
and  clean-spoken,  is  democratic  in  his 
relations  with  his  associates,  and  is  as 
modest  about  his  personal  achievements 
as  a  young  girl.  Everybody  likes  him. 
Col.  Watterson  has  long  regarded  him 
as  his  mainstay  in  the  editorial  depart¬ 
ment.” 


CHANGES  IN  INTEREST. 

The  Noble  County  Sentinel,  published 
at  Perry,  Okla.,  has  changed  hands.  The 
new  owner  is  Thomas  O.  Munger. 


W.  W.  Wilson,  for  some  time  past 
owner  and  editor  of  the  Calvert  (Tex.) 
Courier-Chronicle,  has  sold  the  paper  to 
E.  J.  McQuirk  and  J.  H.  Stevens. 


W’.  C.  Zander,  formerly  editor  of  the 
Prescott  (Wis.)  Independent-Tribune, 
has  purchased  the  Le  Sueur  (Minn.) 
Sentinel,  the  oldest  paper  in  the  county. 


CIRCULATION  MANAGER 

with  practical  insight,  of  all  departments  of 
modern  newspaper,  12  years  as  circtilation 
manager,  is  open  for  position.  Wide  experi¬ 
ence  in  circulation  building,  contests,  schemes, 
premiums  blank  forms,  systems,  etc.  Address 
“CIRCULATION,”  care  The  Editoe  and  Pua- 

LISHER. 


ADVERTISING  MANAGER 

thoroughly  familiar  with  newspaper  business, 
10  years’  experience  with  morning  and  evening 
dailies,  excellent  record,  best  references,  seeks 
position  as  advertising  or  business  manager  of 

food  daily.  Address  “BUILDER.”  care  The 
Iditos  and  Puslisher. 


HELP  WANTED. 


WANTED. 


A  capable  circulation  man  for  London  paper. 
Should  either  be  Englishman  with  American 
newspaper  experience,  or  American  with  Eng¬ 
lish  newspaper  experience.  Write  for  appoint¬ 
ment.  Also,  business  manager  wanted  for  same 
publication,  who  should  also  fulfil  requirements 
specified.  “Ai  B.  C.,”  care  The  Editoe  and 
Publisher. 


POSITIONS  OPEN 


crate;  established  ISM;  no  bransh 
FERNALD’S  NEWSPAPER  MEN’S  EX¬ 
CHANGE.  Springfield,  Msss. 


BUS.  OPPORTUNITIES 

NEWSPAPER  MEN 


Desiring  to  buy  or  sell  can  do  so  to  boat  ad- 
vantage  and  without  pnbUdty  by  wrWog  to 
H  F.  HENRICHS.  Newsgag^  ¥rotol?l3Mh. 
field.  lU. 


MISCELLANEOUS 


Reports  for  evening  papersL  sdvaaM  aows, 
mail  service,  spee&l  sad  CUctao  aawa. 
YARD’S  NEWs  bureau,  ISOYKshiagtoa 
St,  Chicago,  lU. 


FOR  SALE 


Richard  F.  Goodman,  for  forty-two 
years  editor  of  the  Sussex  (N.  J.) 
Register,  has  disposed  of  his  interest  to 
Whitfield  Gibbs,  of  Hackettstown. 


Bryant  F.  Sloane  has  purchased  a 
half  interest  in  the  Artesia  (N.  M.) 
Advocate. 


Editors  Will  Erect  Club  House. 

The  Oklahoma  Press  Association 
has  decided  to  erect  a  permanent  club 
house,  costing  $10,000,  at  Medicine  Park, 
near  Lawton.  Action  to  this  end  was 
taken  following  the  annual  meeting  at 
Chickasha  recently. 


Who  is  Farmer  Smith? 


Wll^BERDlNG 


LINOTYPE  BARGAINS. 

Model  No.  1 — Two-letter,  including  two- 
letter  8  pt.  mats,  complete;  doing  gooa  work; 
price,  $850.  Model  No.  2- — Double  deck  ma¬ 
chine,  two  sets  mats,  fully  equipped;  fine  order; 

frice,  $1,875;  very  easy  terms.  Model  No  S — 
actory  number  over  8,000;  extra  magazine, 
electric  motor,  four  sets  mats,  plenty  supplies; 
$1,950  complete;  very  easy  terms;  I  will  make 
this  into  a  model  5  for  $200.  Rigid  inspection 
invited.  Can  ship  within  21  hours.  WILLIAM 
B.  BOYD,  1328  Broadway,  New  York.  Estab¬ 
lished  8  years. 


ADVERTISING  MEDIA 


ILLINOIS. 


CHICAGO  EXAMINER 

The  largeft  Morning  and  Sunday  Newg- 
paper  wett  of  New  York,  and  the  gKat 
Home  Medium  of  the  Middle  Wett. 


NEW  YORK. 


THE  BUFFALO  EVENING  NEWS 

ia  read  in  over  $0%  of  the  bsaisa  of  BuCato 
and  itt  suburbs,  sad  has  no  diaaaliiBad  adgae- 

tisera.  Write  for  rates  and  sworn  cirgilalioa 
ststemenL 


WASHINGTON 


THE  SEATTLE  TIMES 

The  nnmistakable  leader  of  the  Nortbweat 
Ahead  of  all  American  newspapers  txeqt  oao 
in  total  volume  of  burinesa  carried,  uicola- 
tion— Daily,  «4,711;  Sunday,  84,*0S-40% 
ahead  of  its  neareat  home  eompetitor. 

A  maicMeaa  reeord— on  nnbcat^lc  nswmaaar. 


GOTHAM  GOSSIP 

Is  the  newsiest,  snappiest,  breesieat  and'’, 
brightest  weekly  review  of  life  in  New  York. 
Makes  a  crackajack  feature  for  both  daily 
and  weekly  newapapera.  Only  one  paper  in 
a  town. 

National  Newa  Service 

9  E.  26th  Street,  New  YorL.N.  Y.‘ 
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YEAGER’S  BUSY  UFE. 

JournalUt  and  Illustrator  Who  Visited 

Many  Lands  and  Covered  Many 

Great  News  Events  Now  Fight¬ 
ing  to  Retain  His  Mental  Fac¬ 
ulties  in  Washington. 

(Special  Correspondence.) 

Spokane,  Wash.,  May  29. — Comfort¬ 
ably  ensconced  in  a  many  windowed 
tent  house  on  the  crest  of  Snipe  moun¬ 
tain  in  central  Washington,  S.  Franklin 
Yeager,  a  veteran  eastern  magazine  and 
newspaper  writer  and  illustrator,  is  bat¬ 
tling  to  retain  his  mental  faculties.  In¬ 
juries  sustained  in  falling  a  distance 
of  forty  feet,  while  making  a  bird’s-eye 
sketch  of  the  Navy  Yard  at  Bremerton, 
Wash.,  left  him  broken  in  health. 

Yeager's  identity  was  not  disclosed 
until  former  Governor  Folk,  of  Mis¬ 
souri,  who  was  in  the  Pacific  slope  coun¬ 
try  recently  on  a  lecture  tour,  recog¬ 
nized  the  white-haired  man  at  Sunny- 
side,  and  again  thanked  him  warmly  for 
the  assistance  he  had  given  during  an 
importwt  campaign  in  St.  Louis.  Soon 
afterward  came  George  Heisley,  a  car¬ 
toonist,  who  worked  for  the  veteran 
when  hfr  was  head  of  the  art  department 
of  the  Boston  Globe.  Another  visitor 
was  Gibson  Catlett,  head  of  the  publi¬ 
city  department  of  the  Harriman  sys¬ 
tem,  who  offered  him  a  position  as  to¬ 
pographer. 

UiUSTEATED  OWN  STORIES. 

The  name  of  Yeager  and  his  work 
will  probably  be  remembered  by  many 
Sunday  and  city  editors  of  eastern 
newspapers.  He  was  one  of  the  first 
who  learned  to  distinguish  between 
feature  and  news  stories.  Most  of  the 
big  newspapers  of  the  East,  as  well 
a^the  popular  weeklies  of  his  time,  em¬ 
ployed  him  on  various  occasions.  The 
ability  to  illustrate  his  stories  and  arti¬ 
cles  made  him  in  demand  by  editors 
fifteen  to  twenty-five  years  ago.  He 
could  cover  an  assignment,  make  his 
own  sketches,  and,  when  necessary, 
work  over  the  chalk  plates  then  in  use. 

Yeager’s  own  statement  of  his  life  is 
given  herewith  to  show  that  he  is  able 
to  recall  many  incidents  in  his  profes¬ 
sional  career,  though  the  injuries  he 
sustained  at  Bremerton  robbed  him  of 
the. power  of  coherent  mental  effort. 

“I  was  born  in  Philadelphia,  Pa.,  the 
youngest  son  of  the  oldest  architect  in 
the  United  States.  I  entered  the  service 
of  the  press  on  Frank  Leslie’s  Weekly 
at  the  age  of  fourteen,  under  the  direc¬ 
tion  of  my  elder  brother,  Walter  Rush 
Yeager,  art  editor. 

“I  was  transferred  by  the  death  of 
Leslie’s  to  the  New  York  Graphic, 
owned  by  James  and  Charles  Goodsell. 
The  foundation  of  the  first  s)'ndicate, 
the  American  Press  Association,  was 
made  under  the  direction  of  I.  D.  Mar¬ 
shall,  editor-in-chief,  who  said: 


SOUE  GOOD  ADVICE. 

“  ‘Write  nothing,  draw  nothing  that 
will  bring  tears  to  the  eyes  of  a  woman 
or  make  a  man  your  enemy.’ 


The  Los  Angdes 
RECORD 

guarantees  the  largest 
city  circulation 


In  Los  Angeles  it  is  now 
the  Record 


“My  first  important  assignment  was 
the  boring  and  explosion  of  Hell  Gate, 
under  General  Newton,  in  New  York 
harbor.  My  second  big  assignment  was 
the  Irish  famine  relief  and  evictions.  I 
covered  the  dynamite  explosions  at 
Scotland  Yard,  Trafalgar  square — the 
attempt  to  destroy  the  House  of  Parlia¬ 
ment  on  Thames  embankment. 

“I  participated  in  the  attempt  to  catch 
Dr.  McCormick,  arrested  by  Special 
.\gent  Spyby,  of  the  Department  of  Ex¬ 
plosions,  under  McKenzie,  of  London. 
I  followed  McCormicck  and  his  crowd 
to  the  Hebrides  and  the  Channel  Islands 
above  North  Scotland,  where  they  es¬ 
caped  to  the  coast  of  France. 

“Later,  in  the  United  States,  I  cov¬ 
ered  the  Johnstown  Hood  and  the  wreck 
of  the  Portland  in  the  tidal  rip  between 
Handkerchief  Shoals  and  Thatcher 
Island,  off  Sankaty  Head,  Cape  Cod. 

INTERVIEWED  BIG  MEN. 

"I  interviewed  John  A.  Wanamaker 
and  wrote  his  story  from  the  time  he 
was  a  barefoot  boy  until  he  became  a 
merchant  prince.  I  interviewed  Chaun- 
cey  Depew  and  Vanderbilt  after  the 
Chicago  strikes. 

“I  had  twenty-five  years  of  collisions, 
shipwrecks  and  disasters,  and  then  rest. 
To  become  active  again,  count  me 
yours.’’ 

Yeager  came  to  the  Northwest  last 
fall,  settling  first  at  North  Yakima, 
where  he  tramped  about  making  sketches 
of  orchcard  homes  or  scenes  from  mem¬ 
ory,  a  few  of  which  he  sold.  To  those 
who  treated  him  kindly  he  told  of  fish¬ 
ing  trips  w’ith  Joseph  Jefferson,  his  chats 
with  Edwin  Booth,  his  trip  through  the 
West  with  General  U.  S.  Grant,  and 
incidents  at  the  coronation  of  King  Ed¬ 
ward.  He  said  his  w'ife  and  daughter 
were  killed  by  lightning  eight  years  ago. 
Afterward  he  went  to  Sunnyside,  going 
thence  to  Snipe  Mountain,  where  his 
home  overlooks  the  valleys  of  the  Co¬ 
lumbia  and  other  streams. 

August  Wolf. 


Japaneae  Advertising  Law. 

The  advertising  signs  control  bill, 
which  has  just  been  made  law  in  Japan, 
provides  for  the  abolishment  of  adver¬ 
tising  signs,  or  the  restriction  of  their 
display,  when  the  authorities  deem  it 
■‘necessary  for  the  preservation  of 
natural  beauty  or  attractive  scenery,” 
or  when  advertising  signs  are  considered 
to  be  ‘‘dangerous  to  life  or  limb,  or 
prejudicial  to  public  security,  order  or 
morals.”  In  the  interest  of  communities 
we  presume  such  laws  must  be  made 
and  enforced  in  this  country  in  the 
near  future,  though  it  would  be  much 
better  if  all  persons  were  sufficiently 
mindful  of  what  is  best  to  make  such 
laws  unnecessary.  Properly  constructed, 
and  properly  placed,  billboards,  electric 
signs  and  the  like,  are  not  unreasonable, 
and,  in  fact  they  can  be  made  attractive 
as  well  as  useful.  That  there  are  dan¬ 
gers  in  such  a  censorship  of  outdoor 
advertising  as  is  contemplated  in  Japan, 
or  is  sometimes  uged  in  this  country,  is 
entirely  obvious.  But  thoroughly  intel¬ 
ligent  peoples  should  be  able  to  avoid 
the  dangers  on  the  one  hand  and  the 
abuses  on  the  other. — Nfw  Bedford 
Standard. 


Attorneys  representing  the  Chicago 
Evening  Journal,  Illinois  Publishing  and 
Printing  Company,  the  Chicago  Ameri¬ 
can  and  the  Inter-Ocean  Publishing 
Company  have  filed  a  petition  in  bank¬ 
ruptcy  against  the  Chicago  Real  Estate 
Share  Company.  The  claims  aggregate 
$4,000. 


A  company  has  been  incorporated  to 
publish  a  weekly  at  Long  Beadi,  L  I. 


THE  COMIC  SUPPLEMENT. 

Need  of  Its  Improvement  Emphasised 
by  the  Outlook. 

The  motto  of  “The  League  for  the 
Improvement  of  the  Children’s  Comic 
Supplement,”  says  the  Outlook,  is  not, 
as  some  newspapers  would  lead  iheir 
readers  to  infer,  to  destroy  the  comic 
supplement,  but  “To  improve  the  comic 
supplement  for  the  CHiildren,”  and  it  is 
diifficult  to  imagine  how  any  intelligent 
person  can  study  the  comic  supplement 
as  it  is  presented  from  Boston  to  San 
Francisco,  and  not  become  a  subscriber 
to  this  motto. 

As  part  of  the  material  gathered  for 
the  Outlook’s  discussion  of  this  subject, 
there  were  secured  about  fifty  comic 
supplements  published  in  connection 
with  a  number  of  important  newspapers 
from  all  over  the  country.  No  one 
could  look  at  those  supplements,  spread 
out  on  the  floor  of  two  rooms,  without 
receiving  two  impressions :  one,  the  ex¬ 
traordinary  lack  of  invention;  the  other 
the  extraordinary  unanimity  of  bad 
drawing,  bad  coloring,  and  demoralizing 
suggestion. 

It  must  not  be  forgotten  that  there 
are  two  kinds  of  comic  supplements ; 
what  the  League  is  trying  to  do  is  to  aid 
the  good  and  discourage  the  bad.  Noth¬ 
ing  is  of  more  fundamental  importance 
than  familiarizing  American  children 
with  drawing,  color  and  composition  of 
the  right  sort,  and  with  ideas  of  respect, 
reverence  and  honor. 

With  the  great  majority  of  illustrated 
color  supplements  it  is  impossible  to 
associate  the  idea  of  fun,  of  humor,  or 
of  manners.  The  drawing  is  atrocious, 
the  coloring  brutal,  and  the  chief  source 
of  amusement  presented  to  little  chil¬ 
dren  is  the  irreverent  treatment  of  their 
elders.  What  people  really  want  is 
comedy ;  what  the  supplement  gives 
them  is  buffoonery ;  and  the  duty  of 
those  who  have  standards  is  to  help  edu¬ 
cate  people  to  understand  the  difference 
between  the  comedian  and  the  buffoon. 

The  comic  supplement  as  now  printed 
in  the  majority  of  cases  is  an  instru¬ 
ment  for  widespread  vulgarization  of 
taste,  and  for  the  diffusion  of  that 
spirit  of  irreverence  and  lawlessness 
which  is  probably  the  most  serious  men¬ 
ace  of  the  prosperity  of  the  country. 
A  number  of  leading  American  jour¬ 
nals  are  endeavoring  to  supply  amusing 
pictures  and.  reading  for  children,  and 
these  journals  ought  to  have  the  gen¬ 
erous  support  of  all  parents  who  care, 
not  only  for  their  children,  but  for  the 
v/ellbeing  of  the  community.  The 
editors  of  the  journals  which  now  pub¬ 
lish  the  vulgar  supplements  would  in¬ 
stantly  respond  if  public  taste  demanded 
something  better ;  and  the  League,  under 
the  leadership  of  Mr.  Chubb,  ought  to 
have  branches  in  every  large  city  in  the 
United  States. 


Sioux  City,  la.,  has  begun  a  news¬ 
paper  campaign  to  advertise  the  indus¬ 
trial  guarantee  company  organized  re¬ 
cently  on  lines  similar  to  the  plan  now 
being  exploited  by  the  Greater  Des 
Moines  Committee. 


The  Tennessee  Woman’s  Press  and 
Authors’  Club  will  hold  its  annual  meet¬ 
ing  at  Bloomington  Springs,  June  7,  8 
and  9. 


AMONG  THE  AD  CLUBS. 

The  St.  Joseph  and  Kansas  City  Ad 
Clubs  will  probably  unite  in  a  move¬ 
ment  for  a  good  road  between  the  two" 
cities.  The  matter  was  taken  up  at  a 
meeting  last  week,  attended  by  repre¬ 
sentatives  of  both  clubs. 

“Subscribe  for  metropolitan  dailies; 
study  the  news  features  and  display  fea¬ 
tures  of  high-priced  experts  and  back 
up  your  newspaper  advertising  with  an 
abundance  of  preparation,  store  signs, 
and  display,”  was  the  gist  of  advice 
given  at  the  noonday  luncheon  last  week 
before  the  Advertisers’  Club  of  Mil¬ 
waukee  by  V.  M.  Pace,  advertising  man¬ 
ager  of  Gimbels  store.  “The  public 
buys  newspapers  because  it  wants  the 
news  of  the  day,”  continued  Mr.  Pace. 
“Therefore,  the  advertiser  must  contrib¬ 
ute  store  news,  merchandise  news  and 
news  that  will  interest  the  public” 

The  following  were  elected  officers  of 
the  St.  Joseph  (Mo.)  Ad  Club  at  the 
annual  meeting  held  recently:  E.  M. 
Lindsay,  president;  J,  A.  Aniser,  first 
vice-president;  W.  E.  Sullivan,  second 
vice-president;  H.  H.  Fleming,  third 
vice-president;  Frank  R.  Rose,  secre¬ 
tary,  and  J.  Q.  Morrow,  treasurer.  Di¬ 
rectors:  H.  J.  Pimbley,  Jesse  Schwartz 
and  H.  A.  Sprague. 

Accommodating  the  Editor. 

Editor — Are  you  engaged  to  be  mar¬ 
ried,  Mr.  Keypounder? 

Mr.  Keypounder — Why-— er — yes. 

Editor — Kindly  draw  on  your  expense 
account  for  $50,  get  married  at  once 
and  let  me  have  two  columns  on  “Mar¬ 
ried  Life  in  a  Great  City”  by  twelve 
o’clock,  .^nd  —  er  —  congratulations. — 
Judge. 


THE  EUREKA  HERALD 

Of  EUREKA,  CALIFORNIA 

NET  PAID  dRCULATION. 

DAILY,  AND  GROWING  LIKE  A  WEED 

Only  afternoon  newspaper  in  Humboldt 
County  carrying  Associated  Preaa  Dis¬ 
patches. 

Largest  circulation  in  Eureka  of  any  news¬ 
paper,  morning  or  evening,  by  fully 
100%  over  its  nearest  competitor. 

Circulation  Guaranteed  by  $5,000.00 
in  Gold. 

Advertisers  wanting  action  on  their  money, 
will  use  the  HERALD. 

THE  EUREKA  HERALD 

EUREKA.  CALIFORNIA 

A.  K.  Stonz,  Editor  and  General  Manager. 

S.  G.  UNDENSTEIN,  INC, 

Special  Representative,  New  York  &  Chicago 


.  GET  THE  BEST  ALWAYS! 

Pittaburs  Biapatrl) 

Oreatnr  Ptttnbar^’n  Ornatnnt 
Nnwrnpapnr 

WALLAca  G.  Bbookb  Horacb  M.  Ford 
Btunewick  Bldg.  Peoples Gaa  Bldg. 

New  York  Chicago 


The  Mobile  Register 

MOBILE.  ALABA5IA 

“As  a  home  paper  we  believe  The  Regis¬ 
ter  is  read  by  everyone.  Mobile  and  its 
prestige  is  acknowledged  by  all.” 

Bloch  BtoTHsaa. 

C.  F.  KELLY  &  CO. 

Publiahan'  RepreeentatiTee 
New  York  Chicago 


The  Greensburg  Tribune 

las  Largest  Circulation  in  Westmoreland  County,  Pennsybraaia 

Set  RATES  Special  RepreoenUtlTM 

r.  w.  Herbert,  Pre«d«L  , 


Juke ’3,  1911. 


THE  EDITOR  AND  PUBLISHER. 
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ENJOY  ANNUAL  OUTING. 


FIRST  WOMAN  AVIATOR. 


PRESS  AND  PUBUC  OPINION. 


Circulation  Mnnngora’  AMociation 

Maka*  Annual  Trip  to  CaUkill. 

Between  sixty  and  seventy  representa¬ 
tives  of  New  York,  Brooklyn,  New  Jer¬ 
sey  and  Philadelphia  papers  attended  the 
seventh  annual  outing  of  the  Circulation 
Managers’  Association  of  New  York 
City  at  Catskill,  N.  Y.,  last  week.  As 
in  previous  years  the  entire  trip  was  un¬ 
der  the  direction  of  Richard  S.  Barrett, 
of  the  Catskill  Line. 

The  voyage  up  the  Hudson  was  made 
on  the  palatial  steamer  Onteora,  and  an 
elaborate  banquet  was  served  on  board. 
Following  the  dinner  a  business  session 
was  held,  presided  over  by  James  Mc- 
Kernan,  president  of  the  association. 

Following  their  arrival  at  Catskill, 
the  party  visited  Hudson  and  other 
points  as  the  guests  of  board  of  trade 
and  later  enjoyed  a  ball  game  between 
the  New  York  Press  and  the  World 
teams.  A  banquet  in  the  evening  by 
the  board  of  trade  closed  the  festivities. 

Those  who  made  the  trip  included : 
James  McKernan,  Edward  Weisman,  A. 
E.  MacKinnon,  Frank  McCabe,  Joseph 
Scott,  Charles  Monaghan,  Fred.  Stutt, 
Alexander  Hesse,  Harry  Huess,  Walter 
J.  Dempsey,  Samuel  Samuels  and  Rich¬ 
ard  S.  Barrett,  New  York  World;  John 
A.  J.  Fenton  and  Joseph  Harris,  New 
York  Press;  Victor  Ridder  and  William 
Hoffman,  Staatz  Zeitung;  Victor  Ry- 
berg.  Morning  Telegraph;  E.  F.  Cun¬ 
ningham,  New  York  Tribune;  Lavoro 
Commcrcio  and  Nicholas  M.  Pette,  of 
Jamaica,  L.  1.  ;  William  Rague,  of  Staten 
Island;  Charles  Newman,  Brooklyn 
Eagle;  Elias  Longstreet,  Asbury  Park 
Press ;  Frank  Frugonne,  Bolletino-Della- 
Sera,  New  York;  Chares  Wolfarth,  the 
Star;  Walter  Burch  and  Robert  A. 
Helb,  News,  Newark,  N.  J. ;  Harry  H. 
Fell,  Lippincott’s  Magazine,  Philadel¬ 
phia,  Pa.;  Frederick  Clayton,  Knicker¬ 
bocker  Press,  Albany ;  Howard  Connelly, 
Patrick  M.  O’Neil,  George  F.  Kaufler, 
John  Tiederman,  Mervin  C.  Wilson,  Jo¬ 
seph  J.  Goode  and  H.  L.  Boylan,  of 
New  York,  and  Benjamin  Tenney,  of 
Brooklyn. 


MUs  Harriet  Quimby  Can  Manage  a  j 
Monoplane  Alone. 

Miss  Harriet  Quimby,  the  dramatic 
critic  of  Leslie’s  Weekly,  and  editor  of 
its  woman’s  page,  is  the  first  woman  to 
learn  how  to  manipulate  a  monoplane, 
h'or  several  weeks  she  has  been  taking 
lessons  of  Moissant’s  brother,  who  runs 
the  aviation  school  at  Garden  City,  and 
has  already  made  several  short  trips 
in  full  control  of  the  machine. 

Two  years  ago,  while  at  the  Royal 
Palm,  Miami,  Fla.,  doing  magazine 


Photo  by  Marceau. 

Miss  Harriet  Quimby. 


The  Messenger  of  the  Sacred  Heart, 
New  York,  has  just  issued  a  sworn  and 
detailed  circulation  statement  which 
credits  that  paper  with  an  average  cir¬ 
culation  for  the  first  four  months  of  the 
year  of  150375  copies. 


The  steamer  Appenine  arrived  at  Port¬ 
land,  Me.,  last  week  with  the  first 
cargo  contained  2,700  cords  and  came 
cargo  of  pulpwood  of  the  season.  The 
from  New  Brunswick  and  was  con¬ 
signed  to  the  International  Paper  Com¬ 
pany. 


The  Washington  (D.  C.)  Journal,  a 
German  weekly,  which  suspended  last 
March,  following  the  death  of  the  late 
Werner  Kock,  its  publisher,  will  be  re¬ 
vived,  according  to  an  announcement 
made  this  week. 


MiDions  of  DoDars  Annually 

Goes  to  magazines  for  advertising  that 
should  go  to  newspapers.  Why?  Poor 
printing.  You,  Mr.  Business  Manager, 
can  get  some  of  this  loose  change.  We 
will  guarantee  to  improve  your  paper. 
Wildes’  Metal,  plus  the  knowledge  we 
possess  on  the  subject,  will  prove  of 
benefit  to  you.  Let’s  talk  it  over. 


NEW  YORK 


work,  she  became  interested  in  the  flight 
of  the  enormous  flocks  of  buzzards  at 
that  place,  and  when  she  came  back  to 
New  York  she  wrote  an  article  suggest¬ 
ing  that  the  aeroplane,  to  be  successful, 
must  be  skillfully  devised  in  imitation  of 
a  buzzard’s  wings  and  tail.  A  year 
later,  while  at  Belmont  Park,  watching 
Moissant  make  the  start  for  his  remark¬ 
able  flight  around  the  Statue  of  Liberty, 
she  came  to  the  conclusion  that  the  thing 
looked  so  easy  she  would  do  it  her¬ 
self.  I 

Miss  Quimby  has  run  an  automobile 
runabout  for  several  years,  driving 
through  the  congested  parts  of  New 
York  City,  without  ever  having  an  ac¬ 
cident  of  any  kind,  afid  her  skill  as  a 
motor  driver  has  lightened  the  task  of 
learning  to  run  an  aeroplane.  She  has 
surprised  her  instructors  by  the  facility 
with  which  she  has  taken  hold  of  the 
aeroplane  from  the  start. 

Her  aviation  suit,  which  was  designed 
by  the  president  of  the  American  Tail¬ 
ors’  Association,  will  probably  become 
the  regulation  aviation  suit  for  women. 
It  is  made  of  thick,  wool-back  satin, 
without  lining,  and  is  all  in  one  piece, 
including  the  hood.  By  an  ingenious 
arrangement,  it  can  be  converted  into  a 
conventional  appearing  walking  skirt 
when  not  in  use  in  knickerbocker  form. 
Miss  Quimby  was  obliged  to  abandon 
skirts  because  of  the  danger  of  having 
them  caught  in  the  multitudinous  wires 
surrounding  the  driver’s  scat. 


Power  of  Newspaper*  in  Influencing 

Latter  Illustrated  by  Gov.  Wilson. 

While  a  guest  of  the  Seattle  Press 
Club  recently  Gov.  Woodrow  Wilson, 
of  New  Jersey,  told  a  story  illustrating 
the  development  of  public  opinion  and 
the  power  of  the  press  in  influencing  it. 

“Some  years  ago,”  he  said,  “I  was 
lecturing  at  Columbia  University  in 
New  York  on  the  formation  of  public 
opinion,  and,  because  I  always  like  to 
stir  things  up  a  little  in  New  York,  I 
said  there  was  no  such  thing  as  public 
opinion  on  Manhattan  Island.  I  said 
that  the  average  New  Yorker  sticks  his 
nose  in  a  newspaper  on  his  way  down¬ 
town  and  experiences  a  reaction  which 
he  calls  his  opinion,  but  which  is  really 
not  an  opinion  at  all,  for  that  is  not 
the  way  opinions  are  formed.  Then,  by 
way  of  illustrating  how  public  opinion 
is  formed,  I  pictured  a  group  of  men 
sitting  around  the  stove  in  a  country 
store,  spitting  in  a  box  of  sawdust,  and 
discussing  the  events  of  the  neighbor¬ 
hood.  I  said  that  while  the  opinion  that 
resulted  from  this  exchange  of  views 
might  not  be  the  best  opinion,  it  was 
nevertheless  public  opinion  in  the  sense 
that  each  man  took  away  from  such  a 
gathering  a  clear  idea  of  what  the 
neighborhood  thought. 

“And  I  added,  for  the  purpose  of  re¬ 
lieving  the  tedium  of  a  somewhat  dry 
address,  that  whatever  might  be  said  of 
the  chewing  of  tobacco  it  had  at  least 
this  advantage,  that  it  gave  a  man  time 
to  think  between  sentences.  Now  that 
part  of  my  address  was  the  only  part 
that  was  published  the  next  morning  in 
the  New  York  Sun,  and  it  was  headed, 
‘Advocates  Chewing  of  Tobacco.’ 

“But  it  didn’t  stop  there.  The  ad¬ 
vocacy  of  tobacco  chewing,  by  the  pres¬ 
ident  of  a  great  university,  was  too  in¬ 
teresting  an  item  of  news  to  escape  the 
eyes  of  the  newspaper  men  throughout 
the  country.  The  story  traveled  across 
the  country,  growing  as  it  went,  until 
1  got  a  copy  of  a  newspaper  published 
in  North  Dakota  containing  at  least  a 
column  explaining  what  had  by  that 
time  become  my  theory  that  chewing 
tobacco  bred  statesmen,  and  on  the  fol¬ 
lowing  day  the  same  paper  printed  a 
column  of  interviews  with  local  politi¬ 
cians,  who  had  been  asked  whether  they 
chewed  tobacco  or  not,  and  pointed  out, 
by  way  of  bolstering  up  my  supposed 
theory,  that  those  who  didn’t  had  never 
amounted  to  anything.  And  a  little 
while  later  the  American  Tobacco  Com¬ 
pany  published  a  photographic  repro¬ 
duction  of  the  original  item  in  the  New 
York  Sun,  with  its  advertisements  of 
chewing  tobacco. 

“That  was  several  years  ago,  but 
within  the  last  six  months  some  one  in 
Minneapolis  wrote  me  that  the  same  ad¬ 
vertisement  was  being  displayed  on  plac¬ 
ards  pasted  in  the  street  cars  in  that 
city,  in  connection  with  some  popular 
brand  of  plug.” 


Printed  Extra*  on  Train. 

A  unique  feature  of  the  Louisville 
Commercial  Club’s  trip  through  Eastern 
Kentucky,  last  week,  by  special  train, 
was  the  almost  hourly  appearance  of 
the  Louisville  Post’s  special  “Boosters’ 
Edition”  printed  on  board  the  train  and 
distributed  en  route.  Representatives  of 
the  Evening  Post  kept  in  constant  touch 
with  the  news  centers  throughout  the 
trip.  The  “Boosters’  Edition”  was 
printed  on  a  mimeograph  machine.  The 
enterprise  of  the  Post  was  warmly  com¬ 
mended  all  along  the  route,  and  there 
was  a  great  demand  for  copies  as  souve¬ 
nirs. 


WASHINGTON  NEWS. 

(Special  Correspondence.) 

Washington,  D.  C.,  May  25.— Paul 
Patterson,  formerly  managing  editor  of 
the  Washington  Times,  is  now  press 
agent  of  the  Smithsonian  Institution. 
Stories -about  the  work  of  that  institu¬ 
tion  are  being  mailed  to  many  news¬ 
papers  and  newspaper  correspondents.' 

Frank  Gessner  is  writing  the  “In  the 
Political  Arena”  feature  of  the  Wash¬ 
ington  Post.  Mr.  Gessner  has  a  wide  ac¬ 
quaintance  among  politicians  generally, 
and  his  daily  department  of  interviews 
and  gossip  about  things  political  takes  a 
wide  and  interesting  range. 

Henry  Litchfield  West,  who  has  taken 
complete  personal  charge  of  both  the 
editorial  and  business  ends  of  the  Wash¬ 
ington  Herald,  has  imbued  the  news 
pages  with  a  virility  that  is  boosting 
the  paper’s  circulation  considerably.  The 
front  pages  revel  with  display  heads  and 
the  local  stories  are  being  played  up  in 
a  way  that  smacks  of  metropolitan 
journalism. 

Perry  Arnold,  of  the  United  Press, 
has  carved  a  name  in  the  niche  of  fame 
among  the  Washington  correspondents 
by  the  way  in  which  he  has  handled  Su¬ 
preme  Court  decisions  since  he  took 
charge  of  that  work  for  his  association. 

“Dick”  Richards,  who  used  to  do 
newspaper  work  in  Baltimore  and  in 
New  York,  is  doing  theatrical  stunts  in 
Washington  during  the  off  season. 

D.  Hastings  MacAdam,  of  the  ■  St. 
Louis  Republic,  a  charter  member  of 
the  independent  order  of  the  bachelor¬ 
hood.  rang  in  a  surprise  party  on  his 
Washington  friends  when  they  first 
learned  of  his  marriage  in  the  news¬ 
paper  despatches.  The  Washington 
Post  remarked  that  MacAdam  had  the 
scoop  habit,  anyway. 

Many  applications  are  coming  into 
the  National  Press  Club  from  managing 
editors  and  publishers  for  non-resident 
membership  in  the  club.  The  club  has 
made  rapid  strides  in  the  past  two  years 
of  its  existence,  and  President  Taft, 
William  J.  Bryan,  Presidential  candi¬ 
dates  Champ  Clark,  Woodrow  Wilson, 
and  Judson  Harmon,  the  “Divine 
Sarah”  Bernhardt,  members  of  the 
Cabinet,  ambassadors,  and  a  host  of 
others,  prominent  in  this  and  other 
countries,  have  been  its  guests. 

Col.  William  H.  Michael,  the  former 
Chief  Clerk  of  the  State  Department 
and  United  States  consul,  who  has  fig¬ 
ured  conspicuously  in  the  Congressional 
investigation  of  the  expenditures  for  a 
portrait  of  former  Secretary  of  State 
Day,  and  has  been  called  upon  for  an 
explanation,  is  an  old  newspaper  man. 
He  was  a  city  editor  in  Sioux  City,  and 
has  served  on  other  western  papers. 

Charles  A.  Cotterill,  who  used  to  re¬ 
port  Congressional  proceedings  and  do 
other  newspaper  work  at  Washington,  is 
now  private  secretary  to  an  Ohio  con¬ 
gressman.  I.  C.  Emery. 
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THE  ADVERTISING  WORLD 


TIPS  FOR  BUSINESS  MANAGERS. 

The  George  Batten  Company,  Fourth 
Avenue  building,  New  York,  is  placing 
orders  for  five  lines  twenty-one  times 
in  New  York  City,  Newark  and  Phila¬ 
delphia  papers  for  Philip  Fulmer,  Jr., 
Dingman's  Ferry,  Pa. 


Charles  Bloomingdale,  1420  Chestnut 
itreet,  Philadelphia,  is  placing  orders 
with  Binghamton,  N.  Y.,  papers  fer  the 
New  York-Georgian  Pecan  Develop¬ 
ment  Company.  Later  other  New  York 
State  papers  will  be  used. 


T.  B.  Browne,  Ltd.,  7  East  Forty- 
second  street.  New  York,  is  sending  out 
orders  for  N.  C.  Poison  &  Co.,  Putnam 
Com  Cure,  Kingston,  Ont.  This  busi¬ 
ness  is  being  placed  with  New  York 
State  papers. 


Nelson  Chesman  &  Co.,  1127  Pine 
street,  St.  Louis,  is  making  contracts 
with  large  Sunday  papers  for  R.  E. 
Chalmers  &  Co.,  356  Dearborn  street, 
Chicago. 


The  Corning  Advertising  .\gency.  Dis¬ 
patch  building.  St.  Paul,  Minn.,  is  plac¬ 
ing  orders  with  a  few  Western  papers 
for  the  Boy  Scout  Hosiery  Company, 
Boy  Scout  stocking.  New  York. 


The  Dake  Advertising  .\gency,  12 
Geary  street,  San  Francisco,  it  is  re¬ 
ported,  will  place  the  advertising  of  the 
California  Chemical  Company,  Uricsol, 
325  New  High  street,  Los  Angeles,  Cal., 
and  contracts  will  be  charged  to  them. 


The  Dorland  Advertising  Agency,  .At¬ 
lantic  City,  N.  J.,  is  making  contracts 
for  the  advertising  of  the  Champlain 
Hotel  and  Cottages.  Lake  Champlain, 
N.  Y.,  and  Fort  William  Henry  Hotel, 
Lake  George,  N.  Y. 


The  Ernest  J.  Goulston  Advertising 
Agency,  18  Tremont  street,  Boston,  has 
secured  the  account  of  the  Grabowsky 
Power  and  Wagon  Company,  Detroit, 
Mich. 


The  J.  H.  Hartzell  Company,  Bulletin 
building,  Philadelphia,  is  extending  its 
orders  to  far  Western  papers  for  the 
Philadelphia  Bird  Food  Company,  Phila¬ 
delphia.  This  agency  is  also  placing 
the  advertising  of  the  Fitzgerald  Soap 
Company.  Collingswood,  N.  J.,  in  a 
selected  list  of  papers. 


The  Homer  W.  Hedge  Company,  366 
Fifth  avenue.  New  York,  is  sending  out 
new  orders  generally  for  the  Bridgeport 
Wood  Finishing  Company,  New  Mil¬ 
ford,  Conn. 


H.  H.  Levey,  Marbridge  building. 
New  York,  is  placing  small  orders  with 
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a  selected  list  of  papers  for  the  Kaats- 
kill  Hotel,  Catskill  Mountains,  N.  Y. 


The  Mahin  Advertising  Company,  125 
Monroe  street,  Chicago,  sending  out  or¬ 
ders  to  a  selected  list  of  papers  for  the 
Canadian  Northern  Steamship,  Ltd., 
Royal  Edward  and  Royal  George  steam¬ 
ships,  Montreal  and  Toronto,  Canada. 


The  W.  F.  Simpson  .Advertising 
Agency,  38  Park  Row,  New  York,  is 
making  contracts  for  three  inches  e.  d. 
three  months  with  New  York  State  pa¬ 
pers  for  the  Hudson  Navigation  Com¬ 
pany,  New  York. 


The  Wyckoff  Advertising  .Agency,  14 
Ellicott  street,  Buffalo,  N.  Y.,  is  mak¬ 
ing  some  renewal  contracts  for  Booth’s 
Hyomei  Company,  Hyomei  Catarrh 
Cure  and  Mi-o-na  Dyspepsia  Cure,  same 
city.  This  agency  is  also  renewing  con¬ 
tracts  where  they  have  expired  for  the 
Dr.  Leonardt  Company,  Niagara  Falls, 
N.  Y. 


The  W.  Montague  Pearsall  .Agency  is 
sending  ont  renewals  of  yearly  contracts 
for  the  Dans  Duplicator  Co.  in  trade 
papers  generally,  and  a  select  list  of 
magazines  and  weeklies.  The  agency  is 
also  placing  one-inch  copy  for  Hiram 
Barton  in  metropolitan  dailies  and 
monthlies  of  national  circulation. 


The  Huntington  Advertising  .Agency, 
32  Union  square.  New  York,  is  making 
contracts  for  classified  copy  for  the 
Force  Co.,  of  New  York,  one  inch  copy 
for  the  Hopkins  Steel  Foundry  and 
small  copy  for  the  Elizabeth  Lee  Shop¬ 
ping  Bureau  with  a  few  newspapers  and 
magazines.  Lists  are  now  being  pre¬ 
pared  for  the  use  of  the  United  Globe 
Co.  in  its  regular  advertising  campaign. 


The  Allen  .Advertising  Agency,  45 
West  Thirty-fourth  street.  New  York, 
is  sending  out  orders  for  thirty  lines 
thirty  times  in  Southern  papers  for  the 
White  Sulphur  Spring  Hotel. 


The  Mitchell  Advertising  .Agency,  St. 
Paul,  Minn.,  is  making  contracts  for 
fourteen  inches  six  times  in  Pacific 
Coast  papers  for  the  Northwestern  Line, 
same  city. 


The  E.  N.  Erickson  .Advertising 
•Agency,  21  Park  Row,  New  York,  is 
placing  orders  for  4,200  lines  to  be  used 
within  one  year  in  Southwestern  papers 
for  the  .Allcock  Manufacturing  Com¬ 
pany,  271  Canal  .street.  New  York. 


The  Hicks  .Advertising  .Agency,  132 
Nassau  street.  New  York,  is  sending 
out  orders  for  thirty-three  lines  nine 
times  in  Eastern  and  Southwestern  pa¬ 
pers  for  the  .Ayvad  Manufacturing  Com¬ 
pany,  Hoboken,  N.  J. 


j  Thet  Wylie  B.  Jones  .Adver.ising 
]  .Agency,  Binghamton,  N.  Y.,  is  p’acing 
j  orders  for  156  times  in  Southern  papers 
j  for  the  Dr.  Howard  Company,  same 
'  citv. 

1  ■ _ 

I  The  Joseph  Traxler  Company.  Provi- 
j  dent  Hank  building,  Cincinnati,  O.,  is 
sending  out  orders  for  100  lines  thirteen 
times  in  Southwestern  papers  for  the 
I  .Acme  Chemical  Company. 


The  Otto  J.  Koch  .Advertising  .Agency-, 
University  building,  Milwaukee.  Wis..  is 
making  con'racts  for  twenty-four  inches 
twelve  times  in  Pacific  Coast  papers  for 
F.  F.  Adams,  tobacco,  Milwaukee. 


ROLL  OF  HONOR 


List  of  Publications  oxaminod  by  tbo  Association  of  Amorican  Adyor* 
tisors,  of  which  a  COMPLETE  EXAMINATION  of  tbo  various  rocords  of 
circulation  was  mado  and  tbo  ACTUAL  CIRCULATION  ascartainod. 
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LA  PRESSE  Cir.  Dec.  1910. 101,534  Monbraal 


The  Witt  K.  Cochrane  Advertising 
.\gency,  Boyce  building,  Chicago,  is  plac¬ 
ing  orders  for  5,000  lines  to  be  used 
within  one  year  in  Southwestern  papers 
for  the  Kewanee  Boiler  Company,  Ke- 
wanee,  Wis. 


O.  C.  Wilson,  Chicago,  is  making  con¬ 
tracts  for  one  inch  156  times  in  Western 
papers  for  the  Pabst  Chemical  Company. 


;  CHALLENGE  NOT  CALLED 

'  Wc  assert  that  THE  DAILY  STATES 
^oes  into  5.000  more  WHITE  HOMES  in 
the  City  of  New  Orleans  every  day  than 
anv  other  paper,  morning  or  evening. 

Here  are  the  figures  for  April,  1910,  also 
those  for  April,  1911,  showing  our  progress: 

Total  not  c^culation  April,  1910  22,799 
j  Total  net  circulation  April,  1911  26.613 

I  Net  incraasa  3,814 

I  The  local  merchants  gave  The  States 
20,444  inches  of  advertising  in  1910,  mote 
I  tlnn  anv  other  New  Orleans  paper. 

I  For  Tanuary,  February.  March  and  April. 

!  1011,  The  St'tes  carriH  16,597  inches  of 

h'cal  advertising  more  than  any  other  New 
I  0'l*ans  paper. 

The  foreign  advertiser  should  take  notice. 

j  DAILY  STATES,  Nnw  Orlnniu,  Ln. 


Junk  3,  1911. 


THE  EDITOR  AND  PUBLISHER. 


DlREaORY  OF  ADVERTISING  AGENTS 


General  Agent* 


ADVERTISERS’  SERVICE 

5  Beekman  St.i  New  York 
Tel.  Cortlandt  315S 

AMERICAN  SPORTS  PUB.  CO. 

21  Warren  St.,  New  York 
Tel.  Barclay  7095 

ARMSTRONG,  COLLIN  ADV.  CO. 
Broad  Exchange  Bldg.,  New  York 
Tel.  Broad  6148 

CARPENTER  A  CORCORAN 
26  Cortlandt  St.,  New  York 
Tel.  Cortlandt  7800 

DEBEVOISE,  FOSTER  CO. 

15-17  West  38th  St.,  New  York 
Tel.  Murray  Hill,  5235 

FEDERAL  ADVERTISING  AG’CY 
243  West  39th  St.,  New  York 
Tel.  Bryant  4770 

FRANK,  ALBERT  A  CO. 

26-28  Beaver  St.,  New  York 
Tel.  Broad  5745 


Publishers’  Representatives 


ALCORN,  FRANKUN  P. 

Flatiron  Bldg.,  New  York 
Tel.  Gramercy  666 

ALCORN,  GEORGE  H. 

405  Tribune  Bldg.,  New  York 
Tel.  Beekman  2991 

BARNARD  A  BRANHAM 

Brunswick  Bldg.,  New  York 
Boyce  Bldg.,  Chicago 
Tel.  Madison  Sq.  6380 

BRYANT,  M.  D.,  CO.,  Inc. 

200  Fifth  Ave.,  New  York 
Tel.  Gramercy  2214 

BUDD,  THE  JOHN,  COMPANY 
Brunswick  Bldg.,  New  York 
Tel.  Madison  Sq.  6187 


243  West  39th  St.,  New  York  KELLY,  C.  F.,  A  CO. 

Tel.  Bryant  4770  I  Metropolitan  Bldg.,  New  York 

coAMif  AlRFRT  Ar  ro  People’s  Gas  Bldg.,  Chicago 

«  V  .  Tel.  Gramercy  3176 

26-28  Beaver  St.,  New  York 

Tel.  Broad  5745  KRUGLER,  FRED’K  M. 

urkwi  AMr»  uraiDV  c  aj  A  •  York 

”^NRY  S.,  Adv.  Agcy  T,1  Madison  Sq.  8622 

Ri;’to?  439^  LINDENSTEIN,  S.  G. 

Tel.  Rector  4398  28th  St.,  New  York 

KIERNAN,  FRANK,  A  CO.  Tel.  Madison  Sq.  6556 

156  Broadway,  New  York  30  North  Dearborn  St.,  Chicago 

Tel.  1233  Cortlandt  NORTHROP,  FRANK  R. 

LEDDY,  JOHN  M.  225  Fifth  Ave.,  New  York 

41  Park  Row,  New  York  Tel.  Madison  Sq.  2042 

Tel.  Cortlandt  8214-15  p^YNE  A  YOUNG 

MEYEN,  C.,  A  CO.  747-8  Marquette  Bldg.,  Chicago 

Tribune  Bldg.,  New  York  30  West  33d  St.,  New  York 

Tel.  Beekman  1914  Tel.  Mad.  Sq.  6723 

SECURITIES  ADV.  AGENCY  PUTNAM,  C.  1. 

44  Broad  St.,  New  York  45  W.  34th  St.,  New  York 

Tel.  Broad  1420  Tel.  Murray  Hill  1377 

THE  SIEGFRIED  COMPANY  VERREE  A  CONKLIN,  Inc. 

50  Church  St.,  New  York  225  Fifth  Avenue,  New  York 

Tel.  Cortlandt  7825  Tel.  Madison  Sq.  962 

STODDARD  A  BRICKA,  Adv.  AgU.  WAXELBAUM,  BENJAMIN 

114-116  East  28th  St.,  New  York  189  East  Broadway,  New  York 


Tel.  1528  Mad.  Sq.  .  _ _  ^  - 

-  -  Stephen  L.  Coles,  at  one  time  con-  j 

PENNSYLVANIA  nected  with  the  Electrical  Review,  has  ; 

is  an  excellent  example  of  the  success  joined  the  Charles  W.  Hoyt  Advertising 
BLOOMINGDALE,  CHAS.,  Jr.  of  the  corporative  plan  of  resort  adver-  Agency. 

1420  Chestnut  St.,  Philadelphia  tising.  _ 

Personal  Service  _  ,  ,  ,  - 

.  L.  A,  Van  Patten,  advertising  manager 

FROWERT  ADV  AGENCY  The  E.  H.  Clarke  Advertising  Agency, 

Stephen  G.rard  Bldg.,  Philadelphia  112  Dearborn  street,  Chicago,  is  sending  resigned  to  fill  a  similar  position 
Tel.  Filbert  5137  out  orders  for  o,00(l  lines  to  be  used  American  Locomotive  Co. 

RUBINCAM  ADV.  AGENCY  within  one  year  in  Western  papers  for  _ 

Drexel  Bldg.,  Philadelphia  ]■  S.  Kirk  &  Co.,  360  North  Water  d  ,  i  i  u 

Tel.  Lombard  2152  street,  Chicago.  .Arnes,  who  has  been  covering 


189  East  Broadway,  New  York 
Tel.  Orchard  5300 


AD  FIELD  PERSONALS.  { 

•Arthur  Acheson,  Western  representa-  I 
tive  of  the  Curtis  Publishing  Co.,  read  a  j 
paper  on  “Gauge  of  Values  in  Publicity"’ 
at  the  St.  Louis  City  Club  luncheon  last  ! 
week. 

F.  E.  Lister,  Eastern  representative  of  j 
Municipal  Engineering,  of  Indianapolis,  j 
has  removed  his  office  from  1  Broadway 
to  room  112.j,  World  Building.  ' 

E.  B.  Fritz,  452  East  Forty-second 
street.  Chicago,  has  been  appointed 
Western  representative  of  the  Paper 
Mill,  Tribune  Building,  New  York.  Mr. 
Fritz  represented  this  publication  in  the 
West  for  a  number  of  years,  severing 
his  connections  to  accept  a  similar  po¬ 
sition  with  Paper  Inc.,  when  it  was 
started  about  a  year  ago.  | 

-  ! 

J.  Roy  .Allen,  formerly  publisher  of  j 

the  New  York  .Athletic  Club  Journal,  i 
has  joined  the  staff  of  the  Siegfried  Co.  !- 

.A.  P.  Johnson,  advertising  manager  ; 
of  the  Chicago  Record  Herald,  is  the  ; 
author  of  "The  Library  of  -Advertis¬ 
ing,”  the  first  three  volumes  of  which  j 
have  just  come  from  the  press.  The  j 
set  will  be  complete  in  six  volumes. 

-  I 

Col.  J.  McCarthy,  advertising  man-  ; 
ager  of  the  Lewis  Publishing  Co.,  St.  j 
Louis,  has  resigned  after  fifteen  years  j 
of  service  to  devote  his  attention  to  the  1 
firm  of  McCarthy  &  Miller,  organized 
last  February  to  handle  the  sales  of  the 
Horton  Liquid  Soap  Co.’s  products  of  | 
London.  | 

C.  A.  Tupper,  formerly  advertising  j ; 
manager  of  the  Allis-Chalmers  Co.,  Mil¬ 
waukee,  has  returned  from  a  year’s  tour 
of  the  more  important  industrial  cen¬ 
ters  of  Western  Europe. 


Press  Clippings 

^  Everything  and  anything 
^  that  is  printed  in  any  news¬ 
paper  or  magazine,  anywhere — 
can  be  supplied  by 

BURRELLE 

45  Lafayette  Street.  New  York  City 

E8TABLI8HSD  A  QUARTER  OT  A  CENTURY 


The  Chestnut  Street 
Engraving  Ccmvjpany 

ar  r  “  s* 


Tel.  Filbert  5137 

RUBINCAM  ADV,  AGENCY 

Drexel  Bldg.,  Philadelphia 


Tel.  Lombard  2152 

PHILADELPHIA  ADV.  BUREAU 
William  W.  Mato*,  Inc. 
Bulletin  Bldg.,  Philadelphia 


-eet  Chicairo  Arries,  who  has  been  covering 

] _  .Missouri,  Iowa,  Wisconsin  and  Illinois 

„  ,  ,  ,  for  the  Kansas  City  Journal,  has  joined 

Advertising  Agency,  ^hicaco  office  of  Hand.  Knox  &  Co. 


Bldg.,  Philadelphia  _  .Monolith  building  New  York,  willplace  ^Valter  H.  Story,  who  was  formerly 

MFYirn  advertising  of  the  Domestic  Manu-  representative  of  the  Philadelphia  Tele- 

rac.AlGU  factoring  Company,  113  Sixth  street,  g^aph  in  the  Eastern  field,  has  joined 


pncno-ENcmviNG 

INALLFTS 

aw  COR.  SEVENTM  AND  CtttaTNUI  STS. 
CD.  PMIUADELPMIA  PA,  t 


TAKE  IT  TO 


THE  PUBLICITY  COMPANY 
San  Diego,  9,  City  of  Mexico,  Mex. 


Long  Island  City,  N.  Y. 


the  New  A’ork  force  of  Hand,  Knox  & 
Co. 


CUBA  and  WEST  INDIES 

THE  BEERS  ADV.  AGENCY 
Cuba  37,  Alto* 

Havana,  Cuba 

Frank  Pre*brey  Co.,  N.  Y.  Corr. 


ADDITIONAL  AD  TIPS. 

bor  the  ninth  consecutive  year  the  W. 
Montague  Pearsall  .Agency  is  placing 
thirty-time  orders  for  large  and  small 
copy  in  Eastern  and  Middle  States  for 
the  Stamford  (Conn.)  Board  of  Trade. 

The  advertising  is  in  the  interests  of 
thirty  summer  hotels  in  that  place,  and 


The  S.  Greve  .Advertising  .Agency,  _ 

1  Sixth  and  Minnesota  streets,  St.  Paul,  r  ,  xt 

1  Minn.,  is  sending  out  orders  for  seventy-  “f  the  New 

seven  lines  nine  times  in  Pacific  Coast  f  Branham,  has 


papers  for  Gruterman  Bros.,  St.  Paul, 
.Minn. 

j  .Among  orders  going  out  from  Sieg- 
1  fried  Company,  New  York,  are  Hotel 
I  Lorraine,  Edgemere,  L.  I.,  Western  and 
Soulhern  dailies;  Foster  &  Goetz,  real 
estate  service,  small  local  campaign ; 
Shore  .Acres  Realty  Company,  New 
A'ork,  copy  for  "Beechhurst” ;  To-Kalon 
Corset  Company,  New  York,  daily 
newspapers  and  magazines. 


returned  home  from  a  business  trip  to  | 
(I'hicago.  I 

Al.  C.  Meigs  has  been  named  adver¬ 
tising  manager  of  the  J.  I.  Case  Thrash¬ 
ing  Machine  Co.,  which  manufactures 
the  Case  automobile. 

W.  .A.  Baker,  for  some  time  connect¬ 
ed  with  the  Seaman  Agency  of  New 
A'ork,  has  been  made  advertising  man- 
agor  of  the  Sealshipt  Oyster  Co. 


))  OPE-N  • 

/  24  HOURS 
OUT  OP  24£ 


m  FASTEST  U 
;  ENGRAVERS) 
1  ON  EARTH  , 


PHOTO  mmmW 

I  IMNassauSUnr  l«*Hi** 


!  THE  LOVEJOY  CO.  ■•tabiuhed  1853 
I  ELECTROTYPERS 

j  and  Manufacturers  of  Electrotype  Machinery 

1 444-446  Pearl  Street  New  York 


CARWOOD  ELECTRIC 

^*use  (a)  they  cannot  be  atarted  by  a  ihort  circuit  or  a  around, 
(b)  sloppina  the  press  lutomsticilly  locks  it  so  that  the  safety  of 
the  crew  it  never  dependent  on  the  memory  of  any  one  man. 

BuUetin  S05-H  explains  how. 

Garwood  Electric  Co., 

New  York  PUIndelphii,  Boston  Chktfo  Pittsbtira 
St.  Louis 


Boston  Chktfo 
New  Orleans 


••THE  KOHLER  SYSTEM” 

of  ELECTRIC  CONTROL  for 

Motor -Driven  Printing  Presses  and  Auxiliary  Machinery 

Used  by  the  leading  newspapers  throughout  the  world 
Manufactured  and  told  by  the 

CUTLER-HAMMER  MFC.  CO..  Milwaukee,  Wlaeonaln 

New  York  Chicago  Boston  Pittsburg  Pnlladelphla  Cleveland  San  Francisco. 


THE  EDITOR  AND  PUBLISHER. 


POWER  OF  ADVERTISING. 


CLUBS  AND  ASSOCIATIONS. 

The  executive  committee  of  the  Penn¬ 
sylvania  State  Editorial  Association 
held  a  business  session  at  Reading  last 
week.  Oliver  D.  Schock,  president  of 
the  association,  named  more  than  thirty 
delegates  to  the  National  Editorial  Con¬ 
vention  at  Detroit,  July  18-20. 


Help  Your  Foreman 


How  It  Ha*  Built  Up  a  Great  Cor¬ 
respondence  School  at  Scranton. 

The  International  Textbook  Co.,  pro- 
prie.ors  of  the  International  School  of 
Correspondence,  of  Scranton,  Pa.,  is  an 
excellent  illustration  of  what  can  be  ac¬ 
complished  by  advertising.  In  1891 
Thomas  J.  Foster  was  the  editor  and 
publisher  of  a  little  weekly  paper  in  the 
mining  town  of  Shenandoah,  Pa.  He 
noticed  that  his  paper  published  a  great 
many  reports  of  accidents  in  mines,  and 
he  made  an  investigation.  He  reached 
the  conclusion  that  these  accidents  were 
largely  due  to  ignorance,  and  after  much 
thought  and  study,  started  a  query  col¬ 
umn  in  his  paper,  looking  to  the  expla¬ 
nation  of  these  accidents,  and  sugges¬ 
tions  as  to  how  they  could  be  prevented. 

The  column  was  so  successful  that 
the  plan  broadened  out.  He  made  his 
paper  a  mining  journal,  and  eventually 
published  a  textbook  for  mine  foremen. 
His  correspondence  grew  so  fast  that 
he  decided  to  o|)en  a  correspondence 
school  for  miners.  One  thought  after 
another  developed,  until  to-day  there  are 
214  courses  of  study  arranged  by  this 
instiiution.  and  it  employs  3,4(HI  persons 
No  fewer  than  1,400,000  students  have 
studied  with  it,  and  at  the  present  time 
there  are  100,000  .students  engaged  in 
active  study,  and  the  work  is  being  done 
all  over  the  world. 

.Ml  this  tremendous  business  was 
the  result  of  judicious  advertising.  The 
school  is  now  advertising  in  seventy- 
one  magazines  and  over  2,000  news¬ 
papers  in  the  Uni  ed  States  alone,  in 
addition  to  the  other  forms  of  adver¬ 
tising  use<l,  and  is  spending  at  least  a 
quarter  of  a  million  dollars  annually 
for  this.  The  company  is  capitalized 
at  more  than  $4,000,(X)0,  and  for  years 
has  paid  a  dividend  annually  of  ten  per 
cent. 


Most  foremen  of  newspaper 
ad.  rooms  would  gladly  cut  out 
more  of  the  slow  and  expensive 
hand-set  methods.  They  could 
do  so  and  save  time,  labor,  and 
money  for  the  office  if  they 
were  supplied  with  larger  or 
more  fully  equipped  Linotype 
plants. 

One  Brainy  Publisher  says: 


The  Southern  Iowa  Editorial  Asso¬ 
ciation  will  meet  in  annual  convention 
at  Des  Moines  June  22  and  2^1. 


The  inemliers  of  the  Northern  Minne¬ 
sota  Editorial  .Association  are  planning 
on  a  big  time  at  Itasca  State  Park  at  the 
annual  outing  on  June  8,  9,  10  and  11. 


Quick  Change  Model  9 
Four  Magazine  Linotype 
$4,m 


The  Salt  Lake  Press  Club  a:  a  meet- 
held  in  the  club’s  quarters  last  week 
elected  the  following  officers  for  the  en¬ 
suing  year;  J.  Howard  Garrett,  presi¬ 
dent;  E.  L.  Bourne,  first  vice-president, 
and  G.  H.  Place,  secretary. 


“  Our  foreman  has  only  to  say 
the  word  to  get  additional 
Linotypes  or  to  secure  any  new 
Linotype  equipment  which  will 
enable  us  to  still  further 
eliminate  hand  composition  and 
distribution.” 

All  foremen  are  not  so  en¬ 
couraged.  ' 

ITS  UP  TO  YOU. 


The  annual  outing  excursion  and  con¬ 
vention  of  the  California  Press  .Associa¬ 
tion,  of  which  F.  W.  Richardson,  of 
Berkeley,  is  president,  was  held  in  the 
Vosemite  Valley  last  week. 


The  Greater  Des  Moines  Commi;tec 
plans  to  organize  Iowa  newspapers  in  a 
State-wide  campaign  of  publicity  to 
boom  an  “.All  Iowa  Week,”  Oct.  16  to 
21.  The  object  is  to  interest  Iowa  people 
in  the  p.atronage  of  Iowa-made  products. 


Quick  Change  Model  8 
Tlvee  Magazine  Linotype 
$3,5d« 


THIS  AD  HELPED  BUSINESS, 


MERGENTHALER  LINOTYPE  COMPANY 

TRIBUNE  BUILDING.  NEW  YORK 

CHICAGO  SAN  FRANCISCO  NEW  ORLEANS 

1100  S.  Wabash  Ave.  638-646  Sacramanto  St.  332  Camp  St. 

TORONTO:  Canadian  Linotype,  Ltd.,  35  Lombard  SL 


But  It  Didn’t  Add  Muck  to  the  Coffer* 
of  the  Church. 

.A  church  on  West  Eleventh  street. 
New  York,  did  a  rushing  business  in  ca¬ 
tering,  not  to  the  spiritual  but  to  the 
physical  man,  the  other  evening.  .Among 
the  activities  of  the  congregation  is  the 
giving  of  occasional  dinners,  the  finan¬ 
cial  proceeds  going  into  the  coffers  of 
the  society  to  aid  in  religious  work.  On 
this  particular  occasion  the  attraction 
was  advertised  (on  a  bulletin  board)  as 


PRACTICAL  IDEAS  ABOUT  COPY. 


LIVE  PEOPLE  IN  LOS  ANGELES 


What  AdvertUing  Did  for  a  Train. 

The  Great  Northern  and  Rock  Island 
railroads  two  weeks  ago  put  on  a  new 
train  be. ween  Kansas  City  and  points 
in  Texas,  called  the  "  Firefly.’’  It  was 
so  skillfully  advertised  before  the  first 
run  was  made,  that  everybody  was  talk¬ 
ing  about  the  new  train,  and  when  it 
was  at  length  inaugura  ed.  the  patron¬ 
age  was  much  heavier  than  the  railroad 
companies  had  any  right  to  expect.  In 
fact,  it  has  carried  an  average  of  llK) 
passengers  a  day  every  trip.  The  ad¬ 
vertising  was  confined  almost  entirely  to 
newspapers. 


Valuable  Suggestion*  Made  by  Mr. 

Balliett  to  Cleveland  Club. 

Carl  J.  Balliett,  in  an  address  on 
“Frequent  Change  of  Copy,’’  delivered 
before  the  Cleveland  .Ad  Club,  said  that 
all  advertising  copy  ought  to  be  prepared 
with  two  ideas  in  mind,  the  first  to  in¬ 
fluence  the  person  who  is  in  a  purchas¬ 
ing  frame  of  mind  and,  second,  to  make 
an  impression  upon  the  person  who  does 
not  want  any  of  the  goods,  so  that  at 
some  future  time  if  he  is  in  need  of 
the  advertised  article  he  will  think  first 
of  the  kind  that  has  been  advertised. 
To  do  that  work  the  copy  that  was  in¬ 
tended  for  the  prospective  purchaser 
should  be  changed  frequently. 

On  the  other  hand,  the  part  of  the 
advertising  that  was  intended  for  the 
person  who  did  not  want  any  of  the 
articles  at  the  time  he  read  the  adver¬ 
tisement  should  be  left  the  same.  That 
intended  to  reach  the  future  buyer  prob¬ 
ably  should  consist  of  trade-mark  and 
slogan.  This  always  should  be  in  the 
same  place,  in  the  same  manner,  and 
nothing  about  it  should  be  changed,  so 
that  the  person  who  sees  it  several  times 
will  be  impressed  with  it. 


Launch  a  Campaign  to  Advertise  the 
Coast  Sommer  Resort*. 

.A  boosters’  advertising  campaign  has 
been  started  by  cities  in  the  Santa 
Monica  Bay  and  Long  Beach  districts 
of  California,  near  Los  .Angeles,  in  con¬ 
junction  with  the  Pacific  Electric  Rail¬ 
way. 

The  primary  object  of  this  campaign 
is  to  educate  the  people  of  the  East,  of 
neighboring  States  and  of  portions  of 
California,  as  well,  to  the  fact  that  Los 
.Angeles  and  the  beach  cities  in  its  vicin¬ 
ity  are  summer  resorts  that  will  com¬ 
pare  favorably  with  their  reputation  as 
winter  resorts. 

Representative  business  men  of  these 
cities,  headed  by  a  band,  will  make  a 
tour  of  the  inland  cities  of  California 
and  then  visit  Arizona  and  Nevada.  It 
is  said  that  a  similar  advertising  cam¬ 
paign  undertaken  last  year  brought  85,- 
000  people  to  the  Los  Angeles  district. 


A  GRAND  OYSTER  SUPPER 
TO-NIGHT. 


Some  boys,  who  evidently  hadn’t 
heard  that  the  cost  of  the  “necessiiies” 
of  life  had  gone  up,  added  a  few  words 
to  tfic  announcement  which  sent  a  thrill 
of  delight  through  the  hearts  of  many 
passersby  in  this  section  of  Greenwich 
Village.  The  addendum  made  the  bul¬ 
letin  read  thus ; 


Tenne»*ee  Printer*  Organize. 

The  Ben  Franklin  Club,  of  Tennessee, 
was  organized  recently,  with  officers  as 
follows:  C.  .A.  Folk,  president,  Nash¬ 
ville:  H.  VV.  Wxon,  first  vice-president, 
Memphis:  James  W'arters.  second  vice- 
president,  Knoxville ;  G.  B.  Henderson, 
third  vice-president.  Nashville:  Chas.  E. 
I'hiddington.  secretary.  Memphis,  and 
Getirge  J.  Haley,  treasurer,  Chattanooga. 
The  association,  according  to  its  an¬ 
nouncement,  has  for  its  objects  the 
bringing  together  of  all  the  printers  of 
this  State,  and  establishing  a  more 
friendly  feeling  toward  one  another; 
of  educating  and  discussing  problems  of 
cost  and  matters  pertaining  to  the  craft ; 
of  co-operating  in  eliminating  the  evils 
of  ignorant  and  ruinous  competition ;  to 
standardize  the  printing  business,  and 
help  to  elevate  the  industry  to  a  higher 
plane  morally,  commercially  and  finan¬ 
cially. 


A  GRAND  OYSTER  SUPPER 
TO-NICHT. 

5  CENTS. 


The  news  that  it  was  bargain  day  at 
the  church  spread  rapidly  and  soon 
dozens  of  persons  with  a  penchant  for 
bivalves  hurried  to  the  place.  It  was 
a  revival,  all  right,  though  hardly  of  the 
kind  that  would  add  to  Ward  9's  spirit¬ 
uality.  In  fact,  when  the  hungry  and 
frugal  citizens  learned  that  they  were 
the  victims  of  a  boy’s  trick,  there  is  said 
to  have  been  a  positive  recrudescence  of 
nether-worldliness. 


Newspaper  Artist*  Exhibit. 

The  Society  of  Pittsburg  (Pa.) 
Newspaper  Artists  held  its  sixth  annual 
exhibition  at  McCreery’s  this  week. 
More  than  1,400  pictures  were  shown. 


A  Clever  Ruse. 

Wife — Please  match  this  piece  of  silk 
for  me  before  you  come  home. 

Husband — At  the  counter  where  the 
sweet  little  blonde  works.  The  one  with 
the  soulful  eyes  and” - 

Wife — No.  You’re  too  tired  to  shop 
for  me  when  your  day’s  work  is  done, 
dear.  On  second  thought,  I  won’t 
bother  you. — Detroit  News. 


Let  the  American  Ink  Co. 
of  Ne'w  York  City  be  your 
4-cent  inkmem. 


The  Monterey  (Cal.)  .American  is  the 
name  of  a  new  daily  soon  to  be  launched 
in  that  city.  G.  Walter  Reed  will  be  the 
managing  editor. 


